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THAI PO CUA NGUOI TIEU DUNG pOI VOI CHIEU THI
TRONG VIEC HINH THANH GIA TRI THUONG HIEU

SUA VINAMILK TAI PIA BAN THANH PHO CAN THO

CONSUMERS’ ATTITUDES TOWARD PROMOTION IN SHAPING VINAMILK
BRAND EQUITY IN CAN THO CITY

Phan Tuin Kiét!, Phan Anh Ti?

Tém tat — Nghién citu nay nhim ddnh gid thdi
do ciia nguoi tiéu ding déi voi chiéu thi tdi gid tri
thuong hiéu sita Vinamilk tai dia ban Thanh phd
Cdn Tho. Nghién citu da tién hanh khdo sdt 296
khdch hang 6 4 qudn trén dia ban Thanh phé Cdn
Tho. Trong nghién citu nay, phiwong phdp thong
ké mo td, kiém dé tin cdy Cronbach’s Alpha, phdn
tich nhdn t6 khdam phd va phdn tich nhén t6 khdng
dinh duwoc sit dung. Cdc gid thiét va mé hinh
nghién citu dwoc kiém dinh bdng phwong phdp
phdn tich cdu triic tuyén tinh va Bootstrap vdi
$6 mdu ldp lai la 1000. Két qud nghién citu cho
thdy thdi do doi véi qudng cdo va khuyén mai
déu co tdc dong dén cdc thanh phdn cua gid tri
thiwong hiéu. Trong do, thdi do ddi vdi khuyén mai
tdac dong manh nhdt dén chdt lugng cam nhdn,
con thdi dé doi véi qudng cdo tdc dong manh
dén nhdn biét thuong hiéu. Ngodi ra, nghién ciiu
cho thdy cdc thanh phdn cia gid tri thuong hiéu
ciing tdc déng dén gid tri thuong hiéu tong quat.
Dua trén két qud nghién ciu, chiing t6i dé xudt
kién nghi cho nha qudn tri nhdm ndng cao hiéu
qud hoat dong chiéu thi cua thuong hiéu sita
Vinamilk.

Tir khoa: thdi dé doi vdi chiéu thi, Vinamilk,
gid tri thwong hiéu.

Abstract — The study aims at evaluating con-
sumers’ attitudes toward promotion in shaping
Vinamilk brand equity in Can Tho City. The
research was conducted through a survey of 296
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customers at four districts in Can Tho City.
In this study, the descriptive analysis method,
Cronbach’s Alpha, Exploratory Factor Analysis
and Confirmatory Factor Analysis were used.
Hypotheses and models were tested by Structural
Equation Modeling (SEM) and Bootstrap method
with the repeated samples of 1000. The research
results showed that attitudes toward advertising
and sales promotions have the impacts on the
dimensions of brand equity. In which, the atti-
tude toward sales promotions has the strongest
impact on perceived quality, while the attitude
toward advertising has the strong impact on
brand awareness. In addition, the research also
showed that the dimensions of brand equity have
impact on the overall brand equity. Based on the
studying results, implications for managers were
proposed in order to enhance the effectiveness of
promotion activities on Vinamilk brand equity.

Keywords: attitudes toward promotion,
Vinamilk, brand equity.

I. DAT VAN DE

Trong giai doan “mé ctia kinh t€”, viéc canh
tranh dién ra giita cac doanh nghiép kha gay git.
Thuong hiéu 13 nhan t6 quan trong ddi v6i su
phét trién ctia thuong nghiép, gép phan ning cao
van minh thuong mai trong viéc canh tranh lanh
manh gilia cic doanh nghiép. D€ ding viing trén
thi trudng, cac doanh nghiép can xay dung thuong
hiéu riéng cho hang hda, béi vi gid tri va sy phat
trién thuong hiéu déng vai trd quan trong. Ngoai
ra, vi€c gia tang gia tri thuong hiéu lam gia tang
su thoa man cia ngudi tiéu dung, y dinh mua lai
va gia tang long trung thanh. Chinh vi vy, céc
doanh nghiép dang cb gang tim cach d€ gia ting
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gia tri thuong hiéu ctia minh téi ngudi tiéu dung.
Va céc thuong hiéu sita ludn luén gia tang gia tri
thuong hiéu dén ngudi tiéu dung biang cic hoat
dong chiéu thi khac nhau.

Mot sb van dé cip thiét dbi v6i doanh nghiép
hién nay 1a ddy manh cong tac chiéu thi vi chiéu
thi hiéu qua s€ giup gia ting gia tri thuong hiéu
trong tam tri khach hang [1], tu d6, lam gia ting
gia tri 10i ich cla san pham dé thoi thiic khach
hang tim mua san pham [2]. Nhu vay, mot thuong
hiéu muén cho khach hang biét dén va tiép nhan
thi cong tic chiéu thi nhu quing cdo, khuyén
mai, ban hang c4 nhan, marketing truc tiép hay
hoat dong quan hé cong chiing déng vai tro rit
quan trong. Diéu nay cho thiy, chiéu thi 1a yéu t6
quan trong dé€ gia ting su nhan biét thuong hiéu.
Vinamilk 1a thuong hiéu néi tiéng. Do dé, viéc
nhan biét thuong hiéu 13 diéu quen thudc trong
tam tri ca ngudi tiéu ding, c6 dudc diéu nay
12 nhd chét lugng va cdi tién san phdm lién tuc
ddp ting moi nhu ciu clia ngudi tiéu dung, chit
lugng cdm nhan ciing 1a diéu quan trong hinh
thanh long dam mé thuong hiéu sita Vinamilk
cuiia ngudi tiéu dung. Vinamilk trong nhiitng nam
qua ciing da dau tu nhiéu cho cong tic ban hang.
Tuy nhién, cich thiic dau tu cho hoat dong nay
dudng nhu dang c6 su thay ddi. Va dé c6 chién
luge phlt hop véi nhu ciu tiéu ding ctia khach
hang, Vinamilk da khong ngiing nang cao thudng
hiéu ctia minh bang cich ddy manh quang ba hinh
anh trén thi trudng. Vi vy, nghién ciu thai do cua
ngudi tiéu dung dbi véi chiéu thi trong viéc hinh
thanh gid tri thuong hiéu stta Vinamilk tai dia
ban Thanh phé Can Tho, qua d6, gitp cic doanh
nghiép xiy dung va cling cb gia tri thuong hiéu
ctia minh nhim gia ting kha ning canh tranh trén
thi truong.

II. CO SO LI THUYET VA MO HINH
NGHIEN CcUU

Theo Aaker [3], gid tri thuong hi€u la mot tap
hgp cdc tai san va khoan phai trd ma né lam tang
thém hay giam di gid tri dugc cung cip bdi sdn
phidm hay dich vu ctia mdt thuong hiéu, thong
qua tén va biéu tudng cda thuong hiéu, dbi véi
mot cong ty hay cac khach hang cua cong ty.

Theo Keller [4], gia tri thuong hiéu nhu sy
anh hudng c6 tinh khéac biét vé kién thic thuong
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hiéu trong phan hdi clia ngudi tiéu dung dbi véi
viéc tiép thi vé& thuong hiéu va dudc do ludng bsi
nhan biét thuong hiéu va 4n tugng thuong hiéu.
Gia tri thuong hiéu 1a kién thiic ctia khach hang
vé thuong hiéu.

Quéng cdo va khuyén mai 12 hai cong cu chiéu
thi thudng dudc cac nha tiép thi st dung d& quang
ba thuong hiéu cia minh trén thi trudng muc tiéu.
Vi viy, nghién ctiu dua vao hai yéu td nay dé danh
gia su tac dong clia chiéu thi d6i véi gid tri thuong
hi€u. Chiéu thi thuong hi€u 1a chiic nang cung
cip thong tin vé& thuong hiéu cho khach hang
muc ti€u va déng vai trO quan trong trong viéc
dua thuong hiéu dén tay khach hang [5]. Mit tich
cuc ctia cong cu chiéu thi 1a thong tin vé su hién
dién ctia mot thuong hiéu va gia tri ma né dem lai
cho ngudi tidu dung [6]. C6 rat nhiéu cong cu ma
ngudi 1am marketing st dung dé€ quang ba thuong
hiéu. Chiéu thi c6 thé chia thanh 05 nhém chinh
12: quang cdo, khuyén mii ban hang, marketing
truc tiép, quan hé cong chiing, ban hang c4 nhan.

Schiffman va Kanuk [7] cho rﬁng thai do la
biéu hién clia cdm xiic ndi tim d€ phan ing mot
cach c6 thién cdm hay khong déi véi ddi tuong
(mot thuong hi€u hay dich vu,...) va su hinh thanh
thai do la qud trinh ma cic cd nhan hinh thanh
cam xtc hay y kién d6i véi cd nhan khic, cic
san pham khac, y tudng va cdc dbi tuong khac
trong moi trudng cla ho.

Theo Nguyén Pinh Tho va Nguyén Thi Mai
Trang [5], néu mot ngudi tiéu dung cé thai do
tot d6i v6i mot quang cdo hay mot chuong trinh
khuyén mii cta thuong hiéu thi truc tién la
ngudi d6 nhan biét sy hién dién ctia thuong hiéu
do6 trén thi trudng, phan biét nd véi cac thuong
hi€u canh tranh. Hai 13, thong thuong mdt khi
quang c4o lam ho thich thd, ho sé& c6 thai do t6t
dbi v6i thuong hiéu thong qua thong tin tif quang
cdo va khuyén mii. Hon nita, nhiing thong tin nay
gitip ngudi tiéu dung cam nhan dudc chét lugng
cta thuong hiéu doé.

Dua vao co sd 1i thuyét, cic nghién ciiu dudc
khao va nghién citu s6 bd. M6 hinh nghién ciiu
dé xuét cac thanh phan cla gid tri thuong hiéu
stta Vinamilk k& thira cdc nghién ctu trude do,
cdc nhan t6 dua vao mo hinh nghién cu 1a: nhan
biét thuong hiéu (BA), chit lugng cam nhan (PQ)
va long dam mé thuong hiéu (BP). Vi vay, md
hinh nghién ctfu dudc dé xuét nhu sau:



TAP CHI KHOA HOC TRUONG PAI HOC TRA VINH, SO 26, THANG 6 NAM 2017

Thai d¢ ngren
tiéu diung do1 v
quang cdo

Thai 46 ngwdn tiéu
ding doi vai i
khuyén ma1

Nhan biét
thirong hidu

Chét leong
cam nhin
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Gia tri
thurong hiéu

Dam mé
thwong higu

Hinh 1: M6 hinh nghién ctu
(Nguén: Tdc gid dé xudt)

Trén co s6 ké thita va tdng két tif cic nghién
ctiu thyc nghiém cda nhoém nghién cdu, Bang 1
mo ta chi tiét cac bién cho tiing nhan td.

. PHUONG PHAP NGHIEN CUU
A. Phuong phdp thu thdp sé liéu

S6 liéu thd cip dugc iy tir Nién gidm Thong
ké, Cuc Théng ké Thanh phd Can Tho, Cuc Xiic
tién Thuong mai, thong tin trén céc trang web va
cac bai bao cd lién quan.

S6 lidu so cAp dugc thu thip bidng bang cau
héi phéng van cic khach hang mua sita tai dia
ban Thanh phé Can Tho & bdn quan: Ninh Kiéu,
Binh Thiy, Cai Ring va O Mén. Phuong phap
chon miu phi xdc suit thuan tién dugc sit dung
trong nghién cdu nay. Theo Hair va cdng su
[9], d€ phan tich EFA, kich thuéc mau ti thiéu
phai 1a 50, t6t hon 1a 100 va ti 1& quan st
(observations)/bién do ludng (items) 1a 5:1, nghia
1a 1 bién do ludng can tdi thi€u 5 quan sat. Mo
hinh nghién ctiu dé xuit cta dé tai c6 32 bién
do ludng. Do d6, ¢d miu can phdi c6 tbi thiéu 1a
160. B¢ xdc dinh ¢d mau cho mé hinh SEM, Rex
B. Kline [10] cho rﬁng s6 mau khong nhd hon
200 hoic can 5 + 20 d6i tugng cho mdi bién 1a
phu hgp. Schumacker va Lomax [11] cling cho
rang cd mau thich hop d€ sit dung mo hinh SEM
1a tir 250 + 500 dbi tuong. Do han ché vé thoi
gian va diéu kién thuc hién nghién ctiu nén trong
nghién ctiu nay chiing t6i dé xuét lua chon miu
1a 300.
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B. Phuong phdp phdn tich sé liéu

Chiing t6i st dung phuong phap thdng ké mo
td d€ phan tich dic diém cta mau khdo sat ngudi
tiéu dung sita Vinamilk tai dia ban Thanh phd
Can Tho. Sau do, ching tdi st dung phuong phap
danh gid do tin cdy cta thang do qua hé sb tin
cdy Cronbach’s alpha va phuong phap phéan tich
nhén t6 khdm phd (EFA). Ké dén, cc thang do
tiép tuc dudc kiém dinh bing phuong phap phan
tich nhan t6 khang dinh (CFA). Sit dung phuong
phdp phan tich ciu tric tuyén tinh (SEM) d€ kiém
dinh md hinh nghién ctu. Sau cung, ching toi si
dung phuong phap bootstrap dé udc lugng cic sai
s6 trong mo hinh.

IV. KET QUA VA THAO LUAN
A. Ddc tinh mdu

Trong s6 296 ngudi tra 15i, vé i 1& gidi tinh, nit
chiém 58,8% va nam chiém 41,2% trong tng sb
ddi tuong dugc khao sit. Bén canh d6, trong s6
cic dbi tugng dudc khdo sit, c6 46,6% la nhan
vién van phong, 18,9% la ngudi tu do hodc kinh
doanh budn béan, 13,9% la cong nhén, 8,85% la
hoc sinh, sinh vién, 7,4% la ndi trg va 4,4% la
thudc cic nganh nghé khac. Vé do tudi, c6 25% &
dd tudi 18-24, 53% tudi 25-35 va 19,3% & do tudi
36-45 va 2% trén 45 tudi. DPbi véi thu nhap, dbi
tugng khao sat c¢6 4 miic thu nhap; mdc thu nhap
thip nhit 13 dudi 2 triéu dong/thang, c6 42 dbi
tugng chiém ti 1& 14,2% va miic thu nhip cao nhit
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Bang 1. Céc tiéu chi danh gid gia tri thuong hiéu sita Vinamilk
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Tén nhém Ma héa bién Giai thich Ngudn
Thai do ADI Quang cdo ciia sita Vinamilk rit thudng xuyén [11,[5]
déi véi AD2 Quang cdo ciia sita Vinamilk rit sang tao va hip din [11,[5]

quang cdo AD3 Cic quing cdo clia sita Vinamilk rit c6 y nghia [11,[5]

(AD) AD4 Mot cich tong quat, toi rit thich cic quang cdo ciia sita Vinamilk [11,[5]
. SP1 Cic chuong trinh khuyén mai cla sita Vinamilk rit thudng xuyén [11,05]
Thai do doi P i x
. . ) SP2 Cac chuong trinh khuyén mai cta sita Vinamilk rat hap dan [11,[5]
v6i khuyen mai P - - Sz

SP) SP3 Cac chuong trinh khuyén mai cia stta Vinamilk rat phong phu [11,[5]
SP4 Toi rét thich cdc chuong trinh khuyén mai ctia sita Vinamilk [11,05]

BA1 Téi biét dugc thuong higu sita Vinamilk [5]

. BA2 Téi c6 thé dé dang nhan biét sita Vinamilk trong cdc loai sita khic [5]

Nhan biét p—

) BA3 Toi c6 thé dé dang phan biét sita Vinamilk véi cac loai sita khac [5]
thuong hiéu - -
Céc dac diém cia stta Vinamilk c6 thé dén véi tdi mot cach
(BA) BA4 [5]
nhanh chéng
Téi ¢6 thé nhd va nhan biét logo clia sita Vinamilk mot cich
BAS (51
nhanh chéng
Mot cach tdng quat, khi nhic dén sita Vinamilk t6i c6 thé d& dang
BA6 (51
hinh dung ra né
. PQ1 Sita Vinamilk rt thom ngon [8]
Chat lugng —— —————
PQ2 Stra Vinamilk rat bo dudng [8]
cam nhan -
PQ3 Stra Vinamilk rat hgp vé sinh [8]
stta Vinamilk -
PQ) PQ4 Chat lugng cla sita Vinamilk ding nhu nhiing gi quang cao [8]
PQ5 Mot cich tong quét, chét lugng cla sita Vinamilk rit cao [8]
BP1 Toi thich thuong hiéu sita Vinamilk hon cac thuong hiéu sita khac [5]
Toi thich dung thuong hiéu sita Vinamilk hon cac thuong hiéu
BP2 (51
stra khac
Long dam mé — T - X X ]
) Toi tin rang dung sita Vinamilk xing dang dong tién hon ciac thuong hiéu
thuong hiéu BP3 [5]
stta khac
stta Vinamilk - -
(BP) BP4 Toi nghi rang, néu di mua sita, tdi s€ mua sita Vinamilk [5]
BP5 Toi tin ri‘mg, t6i mubn mua sita Vinamilk [5]
BP6 Kha ning mua sita Vinamilk ctia toi 1a rit cao [5]
BP7 Thuong hiéu sita Vinamilk 12 sy lwa chon diu tién ciia toi [5]
BP8 Toi sé& khong mua sita khic néu sita Vinamilk c¢6 ban & cita hang [5]
BP9 Toi s€ tim mua dudc sita Vinamilk chi khong mua céc loai khac [5]
o Mic du céac thuong hiéu sita khac c6 cung dic tinh nhung toi van
Gia tri OB1 [1]
. thich mua sita Vinamilk
thuong hiéu - - -
— . Neéu c¢6 thuong hiéu khac ciling tot nhu sita Vinamilk, toi van thich
stta Vinamilk OB2 [1]
mua stta Vinamilk hon
(OB) )
OB3 Neéu thuong hiéu khac hoan toan khong khac biét véi sita Vinamilk, 1
toi dudng nhu thong minh hon khi mua sita Vinamilk
OB4 Nhin chung, t6i danh gid cao thuong hiéu sita Vinamilk (1]

Ghi chu: Yoo va cong sy [1] ; Lé Ddng Ldng va cong su [8];
Nguyen Dinh Tho va Nguyén Thi Mai Trang [5]
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1a 19 ddi tuong, chiém ti 1& 6,4% cac ddi tuong
c6 miic thu nhap tir 2 dén 5 triéu dong/thang 1a
137 dbi tuong, chiém ti 1& 46,3%; cic dbi tuong
c6 mic thu nhap tir 5 d&én 10 triéu dong/thang 1a
98 dbi tuong, chiém ti 1& 33,1%.

Bang 2. Mot s6 dic diém cta dbi tugng
khao sat

Pic diém ctia dbi tugng khao st Tan s6 | Tilé (%)
e Nam 122 41,2
Gidi tinh
Nu 174 58,8
PTTH hoic thip hon 54 18,2
Trinh do Trung cip 88 29,7
hoc véin Cao ding, Pai hoc 135 45,6
Sau dai hoc 19 6,4
T 18 dén 24 74 25,0
o Tix 25 dén 35 159 53,7
Tubi —
Tu 36 den 45 57 19,3
Trén 45 6 2,0
Hoc sinh, sinh vién 26 8,8
Nhan vién vin phong 138 46,6
N N Tu do kinh doanh,
Nghé nghiép 56 18,9
buodn ban
Cong nhan 41 13,9
Noi trg 22 7,4
Khac 13 4.4
Dudi 2 triéu 42 14,2
2 dén dudi 5 tridu 137 46,3
Thu nhap —
5 dén dudi 10 triéu 98 33,1
Tu 10 triéu trd 1én 19 6,4

(Nguon: Két qud xu li s6 liéu khdo sdt, 2016)

B. Két qud ddnh gid dé tin cdy cia thang do
bang hé sé Cronbach’s alpha

Thong qua két qua & Bang 3, do tin cdy thang
do clia 6 nhan tb6 c¢6 hé sd Cronbach’s alpha
tr 0,893 dén 0,954 (> 0,6) [12] ching td céic
thang do nay c6 do tin cdy cao. Ngoai tru trudng
hop bién BA6 va BP9, néu bi loai s& 1am hé s6
Cronbach’s alpha cda bién tong ting 1én. Ngoai
ra, vGi 32 bién quan sit ban dau dua vio phan
tich cac bién AD4, BAS, BP8 bi loai do c6 hé s6
tuong quan vdi bién tdng nhd hon 0,3, cic bién
con lai déu c6 hé sd tuong quan véi bién tdng
déu 16n 0,3 ching t6 cic bién quan sat déu si
dung t6t. Do d6, cic bién quan sit c6 thé dua
vao phan tich nhan t6 tiép theo.

12
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Bang 3. Bing dénh gid do tin cdy cua thang do
bang hé so Cronbach’s alpha

Stt Thang do Hé s6
Cronbach’s

alpha

1 Thai do d6i v6i quang cdo sita 0,902
Vinamilk

2 Théi do dbi véi khuyén mai sita 0,914
Vinamilk

3 Nhin biét thuong hiéu sita 0,893
Vinamilk

4 Chit lugng cam nhin sita 0,910
Vinamilk

5 Long dam mé thuong hiéu sita 0,930
Vinamilk

6 Gia tri thuong hiéu sita Vinamilk 0,954

(Nguon: Két qud xit Ii s6 liéu khdo sdt, 2016)

C. Phdn tich nhén t6 khdam phd (EFA)

Sau khi da kiém dinh thang do biang hé s6
tin cdy Cronbach’s alpha, ta c6 27 bién quan sat
dugc tiép tuc dua vao phan tich nhan t6 kham
pha EFA. D€ phan tich nhan t6 EFA, ching toi st
dung phuong phap trich Principal Axis Factoring
v6i phép xoay Promax. Két qua phan tich nhan
t6 EFA nhu Bang 4.

Két qua phan tich EFA & Bang 4 vé6i 27 bién
quan sit ban dau sau khi phan tich EFA. C6
6 nhém nhan t6 méi dugc hinh thanh tir cic
nhém nhan t6 ban dau, 6 nhém nay déu cé cé
Eigenvalue 16n 1, do d6 dudc gitt lai trong phan
tich nhan t6. Tong phuong sai trich 1a 77,85%
(>50%) cho thiy phan tich EFA dat yéu cau [13]
va 6 nhém nhan t6 nay giai thich dugc 77,85%
bién thién cda di liéu. Hé s6 KMO =0,892 (>0,5)
va sig.=0,000 cla kiém dinh Bartlett cho biét
c6 cdc bién quan sit tuong quan v6i nhau trong
tong thé c6 y nghia thdng ké, do dé cic quan
sat phit hop cho viéc phan tich nhan td. Tur day,
c6 6 nhém nhan t6 danh gid thdi d6 ngudi tiéu
dung dbi vé6i chiéu thi bao gom (1) long dam mé
thuong hiéu (BP), (2) chit lugng cam nhan (PQ),
(3) gia tri thuong hiéu tong thé (OB), (4) nhan
biét thuong hiéu (BA), (5) thdi do dbi véi khuyén
mii (SP) va (6) thai do d6i v6i quang cdo (AD).

D. Phdn tich nhan té khing dinh (CFA)

Két qua phan tich nhan t& khang dinh dugc
trinh bay & Hinh 2 cho thAy mo hinh ¢6 305 bac
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Bang 4. Két qua phan tich nhan t6 khdm pha EFA
Nhan t6
2 3 4 5 6

Bién quan sat :
Chi-square= 527.702
;df= 305 ; P=.000;
Chi-square/df = 1.730;
TLI = .963; CFl = .968;
RMSEA= .050

BP7 0,962
BPI 0,938
BP2 0,848
BP6 0,772
BP4 0,771
BP3 0,691
BPS 0,621
PQ4 0,983 Y
PQI1 0,880
PQ3 0,768
PQ2 0,719 2
PQ5 0,704 i
OB3 0,917
0OB2 0,911
OB4 0,898
OBl 0,892 ) .
BAI 0.888 Hinh 2: Két qua CFA (da chuan hoda) ctua cac

BA4 0,832 thang do )
BA2 0.786 (Nguon: Ket quad xw Il so liéu khdo sdt, 2016)

BA3 0,740
SP1 0,943
SP2 0,877

SP3 0,856

Chi-square= 579.842

Sp4 0,664 df= 310 ; P=.000;
Chi-square/df = 1.870;

AD2 0,909 TLI = 956 ; CFl = .961;

ADI 0,861 RMSEA=.054

AD3 0,817
(Nguon: Két qud xut li s6 liéu khdo sdt, 2016)

tu do, gia tri ki€m dinh chi-binh phuong 1a 527,7
véi (P = 0,00) va chi-square/df =1,730 < 2, ngoai
ra cac gia tri khac nhu CFI = 0,968 (>0,9); TLI
= 0,963 (> 0,9) va RMSEA = 0,050 (<0,08). Cac
chi s6 nay cho thly mé hinh do luong dat dugc
dd tuong thich véi du li€u thi trudng. Ngoai ra,
thang do cac khai niém dat yéu cau vé do tin ciy,
gia tri hoi tu va gia tri phan biét. Cac thang do
AD, SP, BA va OB khong c6 tuong quan sai sd
gifta cac bién quan sit v6i nhau nén dat tinh don
huéng [14]. Thang do PQ va BP c¢6 tuong quan
sai s6 v6i nhau nén khong dat tinh don huéng.

Hinh 3: Két qua phan tich SEM
(Nguon: Két qud xit Ii s6 liéu khdo sdt, 2016)
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E. M6 hinh cdu triic tuyén tinh (SEM)

Ki€m tra tinh tuong thich véi di liéu thi
truong ctia md hinh li thuyét sau khi hiéu chinh
(Hinh 3). M hinh nay c6 chi s6 Chi-binh phuong
theo bac tu do 1a 1,870 < 2 nén md hinh cé thé
tuong thich v6i du li€u thi trudng [15], thém vao
cac chi s&6 CFI = 0,961 (>0,9), TLI = 0,956 (>
0,9) déu 16n hon 0,9 (Bentler va Bonett, 1980)
[16] va RMSEA = 0,054 < 0,08 (Steiger, 1990)
[17]. Do vay, md hinh phu hdp véi dir liéu
thi trudng.

Bang 5. Két qua u6c luong mdi quan hé giita
cac khai niém trong mo hinh SEM

Mbi quan hé Gid tri Chua chuin héa
uéc lugng  Gid tri Sai
chuén héa uéc léch CR. P
lugng  chuén
BP «+ AD 0,214 0,243 0,073 3,317 0,000
PQ <+ AD 0,162 0,181 0,068 2,660 0,008
BA < AD 0,219 0,246 0,068 3,259 0,001
BP + SP 0,329 0,398 0,079 5,017 0,000
PQ « SP 0,431 0,511 0,078 6,575 0,000
BA « SP 0,317 0,380 0,082 4,653 0,000
OB «+ BP 0,249 0,248 0,053 4,714 0,000
OB + PQ 0,231 0,235 0,054 4,386 0,000
OB < BA 0,357 0,360 0,056 6,423 0,000

(Nguén: Két qud xit Ii sé liéu khdo sdt, 2016)

Két qua & Bang 5 cho thiy, cdc gia thuyét déu
dugc chip nhan do cdc mdi quan hé c¢6 y nghia
théng ké& (p < 5%). Thém vao d6, nghién ctiu nay
ciing phat hién cic mdi tuong quan nhan qua gitia
cic yéu to thdi do ddi vé6i chiéu thi (quang cdo
va khuyén mii) dén cdc thanh phan cta gid tri
thuong hiéu sita Vinamilk. Cu thé, thai do dbi
v6i khuyén mai c6 tic dong manh nhit dén chit
Iugng cam nhan (A\=0,431, p=0,00); ké dén 1a
nhén biét thuong hiéu t6i gia tri thuong hiéu tdng
thé (\=0,357, p=0,00); thdi do dbi v6i quing cdo
tac dong dén chét lugng cam nhin 1a thip nhét
(A =0,162, p=0,00).

F. Kiém dinh dé tin cdy cia wdc luong bang
Bootstrap

Phuong phap Boostrap dudc st dung dé kiém
dinh c4c udc lugng mo hinh trong md hinh cubi
cung véi s6 mau Lip lai 1a N = 1000. Két qua udc
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lugng tif 1000 mau dugc tinh trung binh kém theo
do chéch dugc trinh bay & Bang 6. Tri tuyét dbi
CR rit nhd so véi 1,96, nén c6 thé néi la dod
chéch rit nhd; dong thdi, né khong cé y nghia
théng ké & do tin ciy 95%. Nhu viy, ta c6 thé
két luan 1a cac u6c lugng trong md hinh c6 thé
tin cdy dudgc.

Bang 6. Két qua uéc lugng mo hinh bang
Bootstrap v6i N=1000

Giatry Uéc lrong Bootstrap
Mbi quan b l:::g SE SE-SE Mean Bias A

L Bias CR
BP < AD 0214 008 0002 0215 0002 0003 07
PQ < AD 016 0072 0002 0166 0001 0002 05
BA < AD 0219 0075 0002 0221 0003 0002 15
BP = SP 0329 0075 0002 0328 0001 0002 05
PQ < SP 0431 0071 0002 0429 0001 0002 05
BA < SP 0317 0076 0002 0312 -0005 0003  -16
BR < BP 0249 0055 0001 0252 0003 0002 15
BR < PQ 0231 007 0002 0231 -0002 0002 -10
BR < BA 0357 0067 0001 0353 -0003 0002 @ -15

(Nguon: Két qud xit li s6 liéu khdo sdt, 2016)
Ghi chu: Mean: gid tri trung binh udc luong
bootstrap; S.E: sai léch chudn; S.E-S.E: sai léch
ciia sai léch chudn; Bias: do léch; S.E-Bias: sai

léch chudn cia do léch; C.R.: gid tri tdi han

V. KET LUAN VA KIEN NGHI

A. Két ludn

Két qua nghién cfu di néu Ién tim quan trong
ctia thdi do ngudi tiéu dung dbi véi chiéu thi trong
viéc hinh thanh gid tri thuong hiéu stta Vinamilk.
Két qua cho thiy thai do ctia ngudi tiéu dung dbi
véi quang cdo va khuyén mai c6 tic dong cung
chiéu véi ba thanh phan cda gid tri thuong hiéu
sita Vinamilk: nhan biét thuong hiéu, chét luong
cam nhén va long dam mé thuong hiéu. Bén canh
do, thdi d6 ctia ngudi tiéu dung d6i véi quang cdo
va khuyén mii déu c6 tiac dong truc tiép dén céc
thanh phan clia gi4 tri thuong hiéu. Trong d6, thai
dd ngudi tiéu dung d6i v6i khuyén mai tic dong
manh nhit dén chit lugng cam nhan, ké dén la
nhan biét thuong hiéu t6i gid tri thuong hiéu tong
thé, thai do ngudi tiéu dung d6i v6i quing cédo
c6 tac dong thip nhét dén chéit lugng cam nhan.
B. Kién nghi

Dua vao két qui nghién ciu cta dé tai nay,
nhém chiing tdi dua ra céc kién nghi dé lam co
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s cho cong ty hoach dinh céc chuong trinh, ké
hoach truyén thong phit hgp véi nhu ciu ngudi
tiéu dung tung budc xdy dung hinh anh thuong
hiéu phét trién manh hon.

- P& ting cudng kha ning nhan biét thuong
hiéu sita Vinamilk, cong ty cin xdy dung céc
chuong trinh quang cdo that hip din va 16i cudn
ngudi tiéu ding. Bén canh quing cdo trén truyén
hinh, cong ty nén chu trong quan tim quang cdo
trén Internet.

- C4c hoat dong khuyén mai ctia cong ty nén da
dang va phong phd, ting cudng hinh thiic khuyén
mii bing hinh thic qua ting thay vi hinh thic
khuyén mai giam gid vi nhu vy sé lam giam gid
tri thuong hiéu stta Vinamilk.

- P& nang cao chit luong cam nhin, cong
ty can phat trién dong san phim chuyén biét
danh cho tiing déi tugng. Bén canh d6, cling cb
niém tin vé chit lugng cam nhédn stra “Vinamilk
100% stia tuci”. Khi cam nhin dugc thuong hiéu
Vinamilk c6 chét lugng cao thi khach hang c6
khuynh huéng trung thanh véi thuong hiéu nay.
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