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CAC YEU TO TAC PONG PEN THAI PQ CUA NGUOI TIEU
DUNG POI VOI QUANG CAO QUA SMARTPHONE
TAI THANH PHO HO CHIi MINH

FACTORS AFFECTING CONSUMERS’ ATTITUDE TO SMARTPHONE
ADVERTISING IN HO CHI MINH CITY

Ha Nam Khanh Giao', D4 thi Thuy Dung?

Tém tat — Nghién ciru danh gid mirc do tic
déng cia cdc yéu té6 anh hwong dén thai do
ciia nguwoi tiéu dimg doi véi quang cdo qua dién
thoai théng minh (smartphone) tai Thanh phé Ho
Chi Minh, bang viéc khdo sdt 290 khdch hang.
Phwong phap phdn tich Cronbach'’s Alpha, phan
tich EFA cing véi phdn tich hoi quy boi dwoc
st dung véi phuong tién SPSS. Két quda cho thay
mike d¢ anh hudng ciia cdc yéu to dén thai do ciia
ngueoi tiéu dimg & Thanh phé Ho Chi Minh doi
V6i qudng cdo qua smartphone, theo tam quan
trong giam dan: tinh gidi tri, gid tri théng tin,
dé tin cdy, sw khéng phién nhiéu, sw cho phép va
kiém sodt. Nghién ciru dé ra mot s6 ham ¥ qudn
tri cho cdc nha quang cdo qua smartphone nham
phuc vu khdch hang tot hon, dat thanh céng trong
kinh doanh.

Tie khoa: qudng cdo qua smartphone, tinh
gidi tri, thong tin, dj tin cdy, sw khéng phién
nhiéu, sw cho phép va kiém sodt.

Abstract — This research is to examine fac-
tors affecting consumers’ attitude to smartphone
advertising in Ho Chi Minh City by questioning
290 consumers. The methodologies of Cronbach's
Alpha, Exploratory Factor Analyzing (EFA) and
linear multiple regressioning were used by SPSS
program. The results show that there are five
main factors affecting consumers’ attitude to
smartphone advertising in Ho Chi Minh City,
ordered by the decreasing level of importance:
entertainment, informativeness, credibility, non-
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irritation, permission and control. From that, the
research makes the suggestions to smartphone
advertisers in order to improve customer service
better.

Keywords: smartphone advertising, enter-
tainment, informativeness, credibility, non-
irritation, permission and control

[. GIOI THIEU

Marketing qua dién thoai (mobile marketing)
hién khong con 1a khai niém méi d6i véi thé gioi
nhung tai Viét Nam, thi truong Mobile Marketing
dang thuc sy duoc biét dén va ung dung vao
nhirg nim gan day. Tong sb thué bao dién thoai
dugc ding ky va dang hoat dong trén toan qudc
nam 2015 1a 148,5 triéu, trong d6 smartphone
chiém 93,3 tri¢u va ca nuéc hién c6 121,12 tri¢u
thué bao phat sinh luu lugng, trong do thué bao
3G di chiém 20% tong thué bao [1]. Diéu nay
cho thdy, nhu cau thi truong vé smartphone ting
manh. Pay 1a co hoi tét cho cic nha marketing.

Hi¢p hoéi Mobile Marketing [2] dinh nghia
marketing trén thiét bi thong minh 1a viéc sur
dung cac cong cu khong day, thiét bi thong minh
dé truyén tai noi dung va tuong tac véi khach
hang. Nguoi st dung smartphone dang 1a khach
hang muc tiéu cua nhiéu thuong hiéu cao cap.
Viéc sit dung smartphone dé truy cdp internet,
kiém tra e-mail, twong tic v&i ban bé trd nén
phd bién véi ngudi tiéu ding Viét Nam. Do do,
quang cdo qua smartphone dugc xem la kénh
quang céo tiém ning tai thi trudng Viét Nam. Tuy
nhién, van con nhiéu khach hang c6 cam giac bi
phién toai, thdm chi cam nhéan sy ltra dao, khong
dang tin cdy (quang cdo qua SMS, tin nhin rac,
spam). Viéc nghién ctu vé thai do ngudi tiéu
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dung doi voi quang cao qua smartphone tré nén
rat can thiet.

II. CO SO LY LUAN

A. Khai niém quang cao qua smartphone

Theo Kotler va Amstrong [3], t6 hop chiéu
thi c6 5 cong cu chinh: quang c4o, khuyén mai,
ban hang c4 nhan, quan hé céng ching (PR),
marketing truc tiép. Trong d6, quang céo dugc
hiéu 1& moi hinh thirc gidi thidu va quang ba phi
c4 nhan vé y tudng, san phém, dich vu do mot
nha tai trg xac dinh chi tra (bao gdm quang céo
trén truyén hinh, trén 4n phém duoc in 4n, trén
internet, quang cao ngoai troi...). Theo dinh nghia
trong Phép 1énh cta Uy ban Thuong vu Qudc hoi
s6 39/2001/PL-UBTVQHI10 (16/11/2001), quang
cédo 1a gioi thidu dén nguoi tiéu dung vé hoat
dong kinh doanh, hang hoa, dich vu, bao gdm
dich vu c6 muc dich sinh 101 va dich vu khong
c6 muc dich sinh 101.

Tir dién Oxford dinh nghia smartphone 12 mot
dién thoai di dong thuc hién nhiéu chtrc nang
ciia mot may tinh, thudong c6 man hinh giao dién
cam g, truy cap internet, va c6 hé diéu hanh
c¢6 thé chay cac tng dung tai vé duoc. Hiép hoi
Mobile Marketing toan cau dinh nghia: “Mobile
marketing 1a viéc sit dung smartphone nhu méot
kénh théng tin, truyén thong, giai tri két ndi
gitta doanh nghiép va nguoi ti€u dung. Mobile
marketing 13 mot kénh Marketing c6 tinh chat tu
dong, truc tiép, tuong tac, hudng ddi tugng vao
bét cir lac nao, bat ky dau”.

Theo Hi¢p hoi Mobile Marketing, quang cao
qua smartphone c6 thé phan chia thanh 4 hinh
thirc chinh: (1) quang cdo qua dich vy tin nhin
ngin (Short Messaging Service- SMS)/ dich vu
tin nhan da phwong tién (Multimedia Messaging
Service- MMS), (2) quang cao trén website dién
thoai (mobile web), (3) quang cdo qua cac ung
dung thong minh (mobile applications), va (4)
quang cao video (TVC). Mot cach khac dé quang
c4o thong qua céc thiét bi thong minh véi viéc sir
dung mé phan hoi nhanh (Quick Response Code-
QR code) Tuy nhién, day 1a mét ky thuat doi hoi
nguoi tiéu dung phai hanh dong khi quan tam
trong mdt quang céo.
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B. Thai do doi voi cao

smartphone

quang qua

Theo Kotler va Amstrong [3], thai d6 1a su
danh gia t6t xau, nhitng cam nghi va xu hudng
hanh ddng ctia mot c4 nhan ddi v6i mot dbi tuong
hodc mdt ¥ twong nao d6. Thai do trong mdi ca
nhan hinh thanh nén mét khung suy nghi rang
thich hay khong thich mot ddi tugng dong thoi
chép nhén hay xa lanh, roi bo dbi tuong do. Thai
dd lam con nguoi c6 cach hanh xu phu hop vai
nhitng déi tuong tuong ty nhau. Boi vi thai do
ton tai & dang thirc suy nghi nén rat kho thay
dbi, dé thay ddi mot thanh phan thai do cu thé
nao d6 co thé phai doi hoi sy tac dong dén nhiéu
thanh phan khac cta thai do.

Thai d6 d6i véi quang céo 1a mot khai niém
cdt 161 va co ban clia mot trong nhitng yéu to dé
xac dinh thai do d6i voi bat ky mot quang céo
cu thé nao [4]. Thai @6 cia mot nguoi tiéu dung
hay mét ca nhan nao d6 ddi véi bat ky mot hinh
thirc quang cdo nao ciing bi anh hudng boi thai
d6 dbi véi quang cao chung [4].

Nén tang md hinh nghién ctu thai d6 ddi
véi quang cao qua smartphone dya vao mo hinh
nghién ctru thai do cua ngudi tiéu dung dbi voi
quang cdo Internet [5], gdm bdn nhan t6 anh
hudng: (1) giai tri (Entertainment), (2) thong tin
(Informativeness), (3) su lam phién (Irritation),
(4) su tin tudng (Credibility). Sau do6, Brackett
& Carr [6] da sir dung mo hinh va bé sung thém
cac yéu t6 nhan khau hoc. M6 hinh nay dugc sir
dung phd bién tai mot sé nudc cho Marketing
trén thiét bi thong minh va quang cdo truc tuyén
nhu Pai Loan [7], Bangladesh [8].

Brackett va Carr [6] chi ra rang thai do cua
nguoi tiéu dung ddi voi cac chuong trinh quang
cao trén website bi anh hudng boi hai nhém nhan
t6 chinh 1a: (1) gia tri ma chuong trinh quang
céo trén website mang lai va (2) cac dic diém
nhan khau hoc cta ngudi tiéu dung. Trong do,
gia tri cua chuong trinh quang céo chiu su chi
phdi ciia bn nhén té nho hon d6 1a: (1) tinh giai
tri cua chuong trinh quang cao, (2) thong tin va
gia tri cua thong tin ma chuwong trinh quang cao
chuyén tai, (3) su phién nhidu ma chwong trinh
quang cao giy ra cho nguoi st dung website va
(4) niém tin cua ngudi tiéu dung ddi véi thuong
hi€u va chuong trinh dugc quang cao. Tsang va
cong sy [7] bd sung hai nhan t6 (5) su cho phép
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ctia ngudi dung va (6) gia tri khuyén mai. Xu va
cong su [9] nghién ciru tac dong cua yéu td tinh
ca nhan hoa dén thai d6 ciia khach hang ddi véi
quang cdo qua smartphone ¢ Trung Qudc thém
vao (7) tinh c& nhan hoa.

Mo hinh nghién ctu thai d6 cia khach hang
dbi v6i quang cao qua tin nhin van ban SMS
trén smartphone ctia Tran Thi Thanh Van [10]
dya trén md hinh ctia Ducoffe [5] va Tsang va
cong su [7]), gdbm cac yéu té: (1) tinh giai tri,
(2) gia tri thong tin, (3) sy phién nhidu va (4) su
tin twong. M6 hinh cac nhan té anh huong dén
thai do ciia nguoi tidu dung tré ddi v6i quang céo
SMS ciia Pham Thi Lan Huong va Tran Nguyén
Phuong Minh [11] gdm cac yéu té: (1) loi ich
cam nhén, (2) sy hing thi cam nhén, (3) sy tin
tuong, (4) su cho phép va kiém soat va (5) sy lam
phién cam nhan. Nghién ctru dénh gia tac dong
cua mobile marketing lén thai d6 va hanh vi khi
tiép nhan quang cao clia ngudi dung thong minh
tai Thanh phd HO Chi Minh ctua Hoang Hiru Loi
[12] cho thdy cic nhéan té tic dong: (1) gia tri
thong tin, (2) gia tri khuyén mai, (3) gia tri tin
cdy, (4) sy phién nhidu, (5) gia tri giai tri va (6)
gia tri xa hoi.

C. M6 hinh nghién ciru dé xudt

Ké thira Tsang va cong su [7] cung vdi cac
nghién ctru trudc, mo hinh nghién ctru dugc dé
xuat nhu Hinh 1.

®
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S cho phép & +)
kiém soat

S khéng phién

nhieu

Thai d6 cia khach
hang khi tiép nhan
quang cao

Cic bién nhan khiu
hoc

Hinh 1: M6 hinh nghién ctru dé xuat (Nguon:
Dé xuat cua nhom tac gia)

Gia thuyét H;: “Gia tri thong tin ciia quang
cdo qua dién thoai c6 tac dong cung chiéu dén
thai do cia nguoi tiéu dung ddi véi quang céo
qua dién thoai”.

Gia thuyét Ho: “Tinh giai tri ciia quang cdo
qua dién thoai c¢6 tic dong cung chiéu dén thai
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do clia nguoi tiéu dung ddi véi quang céo qua
dién thoai”.

Gia thuyét Hs: “Po tin cdy clia quang cdo
qua dién thoai co tic dong cung chiéu dén thai
d6 cua ngudi tiéu ding dbi voi quang cdo qua
dién thoai”.

Gia thuyét Hy: “Su cho phép va kiém soat
dugc cua quang cao qua dién thoai c6 tac dong
cung chiéu dén thai do cua ngudi tiéu dung déi
v6i quang cdo qua dién thoai”.

Gia thuyét Hs: “Su khong phién nhiéu cua
quang cdo qua dién thoai co tic dong cung chiéu
dén thai do ctia nguoi tiéu dung ddi véi quang
cdo qua di¢n thoai”.

III. KET QUA NGHIEN CcUU

A. Pdc diém mau khao sat

Nghién curu st dung hinh thuc khao sat truc
tuyén qua e-mail va facebook theo cach chon
mau thuan tién, ddi twong khao sat c6 do tudi
tu 18-35, 1a sinh vién, nhén vién van phong ¢
khu vyc ndi thanh ctia Thanh phé Ho Chi Minh.
Ho 1a nhling nguoi da timg va dang su dung dién
thoai thong minh va thuong xuyén st dung 3G,
wifi dé truy cap internet, cac ing dung dién thoai
khac. Chang t6i thu nhan dwoc 314 phiéu khao
sat, trong do, co6 290 phiéu hop 1€ dugc dung dé
xtr ly. Pic diém miu nhu trong Bang 1.

B. Panh gia do tin cdy cua thang do

Két qua déanh gia cac thang do bang Cron-
bach’s Alpha (Bang 2) cho thiy cac thang do
déu dat do tin cdy Cronbach’s Alpha > 0,6 va hé
s6 twong quan bién - tong > 0,3, tit ca cac bién
quan sat ctia cac thang do déu thoa mén diéu kién
dé phan tich EFA.

C. Phadn tich nhan t6 khdm phd EFA

Phén tich nhan t§ dugc thuc hién voi phép
trich Principle Component, phép xoay Varimax
cho 22 bién quan sat. Phan tich nhan t6 cho thay
hé s6 KMO = 0,897 dat yéu cau > 0,5; muc
¥ nghia cta kiém dinh Bartlett = 0,000 < 0,05;
téng phuong sai trich dugc 1a 65,707%; hé )
tai nhan t6 déu > 0,5 nén dat yéu cau. Thang do
chinh thtre sau khi xtr 1y EFA goém 21 bién quan
sat (bé NIRRj5) nhu trong Bang 3.
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Bang 1. Thong tin mau khao sat

Théng tin miu S6 lwong | Ty 18 %
o Nam 126 43,4
Giéi tinh
Nit 164 56,6
Téng 290 100
" 18 tudi — 21 151 52,1
Tubi tudi
22 tudi — 35 139 479
tuoi
Téng 290 100
Tu bac Trung
hoc phé théng 66 22,8
Trinh d9 hoc vin| dén Trung cép
Cao ding, dai 154 53,1
hoc
Sau dai hoc 70 24,1
Téng 290 100
Dudi 5 triéu 14 4.8
. 5 trigu — dudi 145 50,0
Thu nhap 10 triéu
10 tridu — dudi 91 31,4
20 triéu
Trén 20 triéu 40 13,8
Téng 290 100

(Nguon: Tinh todn cia nhém tdc gid)

Bang 2. Két qua Cronbach’s Alpha cac thang do

STT | Thang do Ky Sb Hé sb | Heé sb
hi¢u bién Cron- twong
quan | bach’s quan
sat Al- bién-
pha tong
nhé
nhat
1 Gia tri thong | INF 4 0,804 0,498
tin
2 Tinh giai tri ENT 5 0,871 0,643
3 Su khong NIRR 5 0,864 0,647
phién nhicéu
4 Do tin cay CRE 0,798 0,509
5 Su cho phép | PRC 0,787 0,513
va kiém soat
6 Thai do dbi ATT 2 0,823 0,708
véi quang
cao
smartphone

(Nguon: Tinh todn ciia nhém tic gia)
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Béng 3. Két qua ma tran xoay nhan t6

Nhan tb
1 2 3 4 5
0,814
0,759
0,747
0,716

NIRR3
NIRRj
NIRR;
NIRR4
ENT;
ENT;
ENT,
ENT,
ENT;
CRE;
CREs
CRE;
CRE4
PRCs
PRC4
PRC;
PRC3
INFy4
INF,
INFy
INF3

0,801
0,770
0,732
0,699
0,637

0,783
0,766
0,745
0,606

0,881
0,782
0,732
0,727

0,759
0,647
0,646
0,644

(Nguon: Tinh todn ciia nhém tdc gic)

Phén tich nhéan t6 bién phu thudc cho két qua
phuong sai trich 65,707% & 1dn phén tich nhan
td dau tién, va cac bién déu co hé sb tai nhan td
déu 16n hon 0,5 va mirc sig. cua Bartlett 1a 0,000
< 0,05. Nhu vay, ca hai bién quan sat cua bién
thai do duoc tiép tuc dua vao nhitng phan tich
tiép theo.

D. M6 hinh héi quy tuyén tinh

Két qua trong phan tich ma trn tuong quan
Pearson da chi ra ring cac hé sé twong quan déu
c¢6 y nghia thng ké (Sig. < 0,01). Vi vay, tit ca
céc bién s& duoc sir dung trong phan tich hdi quy
& bude tiép theo.

Bang 4 cho thidy R? hiéu chinh bang 51%, tirc
1a mé hinh nay véi ndm bién doc lap giai thich
dugce 51% bién thién cua thai do dbi véi quang
c40 qua smartphone va 49% con lai 14 do cac bién
khac ngoai mé hinh ma nghién ctru nay chua dé
cap dén.

Bang 5 cho thiy gi4 tri sig. cia mo hinh rat
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Béng 4. Két qua tom tat mo hinh hdi quy
tuyen tinh

HesdR | Héso6 | HesdR2 Sai sb Chi sé
xac dinh | hiéu chinh | chuan cua | Durbin-

- R? u6c lugng | Watson

0,720 0,519 0,510 0,63262 1,448

Bién ddc 1ap: (Constant), INF, ENT, NIRR, CRE, PRC

Bién phu thudc: Thai d6 déi véi quang cdo qua dién
thoai - ATT

(Nguon: Tinh todn cia nhém tdc gid)

) Bang 5. Két qua )
kiém dinh mé hinh hoi quy hoi quy tuyén tinh bdi

Téng | Bac TB Hé Gia
binh tu Binh 56 tri
phuong do phuong F Sig.
Hoi quy | 122,497 | 5 24,499 | 61,216 | 0,000b
1 | Phin du | 113,659 | 284 | 0,400
Téng 236,156 | 289

(Nguon: Tinh todn cia nhém tdc gid)

nho so voi muc y nghia (sig. = 0,000 < 0,05),
nhu vdy mé hinh phu hop véi tap dir ligu va
c6 thé suy rong ra cho téng thé. Bang 6 cho
thdy gia tri sig. cta cac bién doc lap déu nho
hon mirc y nghia 0,05, nghia 1a cac bién doc lap
twong quan cao, anh huong dang ké dén bién phu
thudc. Cac hé s hdi quy Beta chuan hoa déu co
gia tri dwong tic 1a chung tac dong cung chiéu
dbi v6i bién phu thudc. Nhu vay, mé hinh phu
hop v6i cac gia thuyét ban dau, cac gia thuyét
Hi, Hy, Hs, Hy, Hs duge chip nhan. Muc do
tac dong giam dan nhu sau: (1) tinh giai tri, (2)
gia tri thong tin, (3) do tin cay, (4) sy cho phép
va kiém soat va (5) sy khong phién nhiéu. Nhu
vy, md hinh héi quy boi luc nay s& duoc viét
lai nhu sau: Thai d6 dbi v6i quang cao = - 0,467
+ 0,240*Gia tri thong tin + 0,351*Tinh giai tri
+ 0,166* Sy khong phién nhiéu + 0,203*D9 tin
cdy + 0,137*Sy cho phép va kiém soat + e;
Trong viéc do tim sy vi pham cac gia dinh
hdi quy tuyén tinh: biéu d6 phan tan Scatterplot
cho thiy phan du khong thay d6i theo mot trat tir
nao dbi voi gia tri du doan, ching phén tan ngau
nhién, gia thuyét vé lién hé tuyén tinh khong bi
vi pham. Hé s6 twong quan hang Spearman ctia
gia tri tuyét ddi phan du va cic bién doc lap:
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gia tri Sig. cua cac hé sd tuong quan véi do tin
cdy 95% déu 16n hon 0,05, cho thiy phuong sai
clia sai s6 khong thay doi, gia dinh khong bi
vi pham. Biéu d6 Histogram cho thay phan du
¢6 phan phi chuan véi gia tri trung binh rt nho
gﬁn béng 0 (Mean = 1,43E -15) va do léch chuén
ciia nd gan bang 1 (0,989), d6 thi P-P plot biéu
dién cac diém quan sat thuc té tap trung kha sat
dudng chéo nhiing gia tri ky vong, c6 nghia Ia
dir liéu phan du c6 phan phdi chuin. Hé sé 1<
Durbin ~Watson = 1,448 < 3 la théa diéu kién,
hé sé phong dai phuong sai VIF < 10 cho thiy
céc bién doc 1ap khong c6 quan hé chit ché voi
nhau nén khong xay ra hién twong da cong tuyén.
Nhu vdy, mé hinh hdi quy tuyén tinh dugc xay
dung theo phuong trinh trén khong vi pham céc
gia dinh can thiét trong hoi quy tuyén tinh.

Scatterplot
Dependent Variable: trungbinhthaide
o

] %0 %03 %
2 o % %o
W o % Q,
& N oq %0@ o4 %o, R o
H % % = \ =
E @ o, | oo, °
] L] %0 o \Q)o
2 0 qtb% ° @% @ \ o
5 = o
é %o, M, % T, T, L°
5 4 ® @, g
] & o, o &
a @ @ o @
@ o - [+]
& ° @ ° %
© - o o LIPS

T T T T T T
3 -2 A Q ' 3

Regression Standardized Predicted Value
Hinh 2: Biéu d6 phan tan Scatterplot (Nguon:
Két qua phan tich SPSS)

Kiém dinh sy khac biét

Vé gi6i tinh, két qua kiém dinh Independent-
samples T-test cho thiy kiém dinh Levene Test
da dugc tién hanh trude véi két qua sig. bang
0,09 > 0,05 cho thdy phuong sai cta trung binh
thai do dbi v6i quang céo c6 phan phdi chuin
nén sig. cua kiém dinh t duogc tinh 1a 0,184 >
0,05, khong co su khac biét vé thai do ddi véi
quang cao qua smartphone gilta nam va nir tai
Thanh phé H6 Chi Minh.

V& tudi, kiém dinh Levene test c6 két qua véi
hé sb sig. 0,844 > 0,05, tirc 1a phuong sai nay
c¢6 phan phdi chuan. Két qua phan tich ANOVA
sig. = 0,795 > 0,05, khong co6 sy khac biét
gilta cac nhom tudi d6i voi thai do quang céo
qua smartphone.
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Bang 6. Két qua kiém dinh thdng ké cac hé sb hoi quy

Hé sb chua, Hé sb, L ) Théng ké da,
. . Kiém dinh Sig., ’
chuan hoa chuan hoa cong tuyén
t (Murc y nghia)
Sai Po
B ) . Beta ) VIF
s0 chuan chap nhan
Hing sb | -0,467 0,252 -1,853 0,065
CRR 0,240 0,061 0,218 3,938 0,000 0,554 1,805
| SR 0,351 0,062 0,323 5,644 0,000 0,517 1,933
EO 0,166 0,060 0,151 2,745 0,006 0,556 1,797
SQ 0,203 0,058 0,180 3,518 0,001 0,648 1,542
CR 0,137 0,048 0,119 2,878 0,004 0,993 1,007
(Nguon: Tinh todan cua nhom tdc gid)
Histogram IV. KET LUAN VA HAM Y QUAN TRI

Dependent Variable: trungbinhthaide

Frequency
I

=
L

J R;guul;n Sun::rdlnd R‘ildl;:l
Hinh 3: Biéu d6 Histogram (Nguon: Két qua
phan tich SPSS)

V& trinh d6 hoc van, chi sb sig. cua Levene
test 1a 0,01 < 0,05 diéu nay c6 nghia la phuong
sai cac nhom khong c6 phan phdi chuan hay
phuong sai cac nhom khéc nhau, ngoai ra hé s
sig. ANOVA 1a 0,002 <0,05, trinh d0 hoc van
c6 sy khac biét voi thai d0 quang cdo qua dién
thoai. Kiém dinh Tamhane’s T2 cho thay c6 su
khac biét 1o rét gilta cac nhom c6 trinh do hoc
van khac nhau.

V& thu nhap, hé sé sig. 0,072 > 0,05 tirc 1a
phuong sai nay c6 phan phdi chuan. Két qua
phan tich ANOVA sig. = 0,00 < 0,05, c¢6 su khac
biét giita cac nhom thu nhdp déi véi thai do khi
xem quang cdo qua dién thoai. Kiém dinh Dunnet
cho thiy giita ba nhém c6 thu nhap khic nhau
c6 su khac biét ddi véi thai do quang cdo qua
dién thoai.

A. Két lugn

Nghién ciru sit dung phuong phap ldy mau
thuén tién, 290 phiéu dat yéu ciu phan tich va
xtr 1y dir lidu. Sau khi danh gia do tin cdy bang
Cronbach’s alpha, va phan tich nhan t6 kham pha
EFA, rat ra dugc 5 nhan t6 nhu mé hinh dé xuét.
Két qua mo hinh hoi quy tuyén tinh c6 R? hiéu
chinh 14 51%. Céc bién doc 1ap déu cé tac dong
cling chiéu dén thai do ciia ngudi tiéu dung ddi
v6i quang cdo qua smartphone tai Thanh phd Ho
Chi Minh. Kiém dinh cho thiy c6 su khac biét
vé thai 6 dbi v6i quang céo qua smartphone tai
Thanh phd H6 Chi Minh theo hai dic diém ca
nhén: thu nhép binh quan, trinh 6 hoc van, trong
khi hai ddc diém con lai: gi6i tinh, d6 tudi khong
cho thdy su khac biét. Mirc do tac dong giam dan
nhu sau: (1) tinh giai tri, (2) gia tri thong tin, (3)
do tin cay, (4) su cho phép va kiém soat va (5)
su khong phién nhiéu.

B. Ham y quan tri

- Pbi v6i Tinh giai tri

Day 1a yéu t6 c6 anh huong manh nhat (beta =
0,323), va mirc ¥ nghia dang c6 chiéu huéng tich
cuc voi mean = 3,358. Nhiing ndi dung quang
c4o mang tinh giai tri cao, cach thé hién truyén
dat ndi dung quang cao mang tinh hai hudc, gin
giii s& dé dang di vao tam thirc khach hang. Cac
yéu té anh huong dén tinh giai tri bao gdm: thu
vi, thoai mai, thu gidn, giai tri, bat mit, hai long.

Quéng céo bang hinh anh qua dién thoai hién
nay chi yéu 1a quang céo bang hinh thirc banner.
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V6i giao dién bi han ché kha nhiéu, kich thudc
nho, do d0, cac nha marketing nén quan tam dau
tu hon vé chét lugng, gia tri, ndi dung phai mang
tinh giai tri, hai hudc, thu gidn. Nguoi tiéu dung
cang ngay cang thong minh va khoé tinh, vi vay
chi nhiing quang cao c6 y tudng méi, doc dao
hodc dap ung dang nhu cau cua khach hang thi
mai ¢ thé thu hat duge sy chii y ctia ngudi xem.
Néu can thiét, c6 thé két hop v6i am thanh, hinh
anh dé tao nén su séng dong cho quang cdo va
dic biét 1a cham dén cam xuc cua nguodi xem thi
moi ¢ thé gay duge sy chu y cua khach hang.

- Pbi véi Gia tri thong tin

Yéu té ndy c6 mirc anh huong tht hai, mic y
nghia trung binh (mean = 3,16). Co thé nhan dinh
rang thong tin quang cdo qua smartphone chwa
day du so voi cac quang cao trén trang web ctia
doanh nghiép. Chi khi can, ngudi tiéu ding méi
chi dong tim dén trang web doanh nghiép, con
quang céo qua smartphone c6 thé ho chua can,
nhung théng qua cic quang cdo nay ho co co
hoi duoc biét dén thwong hiéu, san phiam, dich
vu va tao ra hay kich thich nhu cau cho ho. Vi
vay, cac doanh nghiép nén cung cép nhitng thong
tin san phém, dich vu mot cach thuong xuyén
va lién tuc dé thu hat sy quan tdm, cha ¥ cua
ngudi tiéu dung. Chinh vi thé, d6i v6i quang céo
qua smartphone, ngoai tinh héli hudc, giai tri, cac
nha quan tri nén tap trung Ve cach dlen dat, trinh
bay thong tin mot cach ngin gon, gin gii va
dé hiéu nhit s& giup ghi nhé hon trong tim tri
khach hang.

- béi véi B tin cay

Yéu t6 ndy c6 anh huong thi ba, véi muc ¥
nghia tich cuc mean = 3,24. Nguoi ti€u dung
cho rang méi truong lién quan dén internet 1a
moi truong ty do ngdén ludn, chinh vi vay tinh
xac thuc cling nhu d9 tin cay cua cac thong tin
quang cao khong dugc dam bao, lam cho nguoi
tiéu dung bi nhidu. Su tin cdy cua ngudi tidu
dung c6 duoc tir quang céo smartphone c6 thé 1a
tr kinh nghiém cda ban than hoac dugc sy gioi
thiéu cia ngudi than va ban beé. Doanh nghiép
can cha y dén cach tiép can truc tiép voi nguoi
tiéu dung thong qua smartphone dé tao su gan
gili, than thién, thong hiéu giita doanh nghiép va
nguoi ti€u dung, mang lai gid tri cho nguoi ti€u
dung, tir do6 chiém dugc long tin cda ho.
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- D6i voi Sy khong phién nhidu

Yéu té c6 mirc anh huong dung thir tu, nhung
c6 gia tri trung binh thip nhat mean = 3,11, nguoi
tiéu dung c6 thai do chwa thuc su tot ddi véi yéu
t6 nay. Nguoi tiéu ding c¢6 quyén lya chon xem
quang céo c6 nghia la ho chu ddng chir khong
roi vao tinh trang bi dong. Déng thoi, cac chinh
sach quang cao trén dién thoai can luon duge didu
chinh thudng xuyén dé han ché sy 1am phién, anh
huong dén nguoi ding. Ngoai ra, cic ky thuat
quang cao trén dién thoai can ludn duge cai tién
va ngay cang than thién voi nguoi dung. Cac
nha quan tri nén xay dung nén nhiing chién lugc
quang cao thich hgp, tao cho ho sy thodi mai va
khong gay phién nhidu cho nguoi tiéu dung.

- Dbi véi Su cho phép va kiém soat

Yéu t6 nay c6 muc d6 anh huong thip nhat,
tuy nhién lai co muc ¥ nghia cao nhit mean =
3,48. Dbi voi nguoi ti€u dung st dung dién thoai,
viéc lam chii moi quang céo, moi yéu té giy
phién nhidu, dugc kiém soat va lam chi dugc
nhirg quang cdo v&i ban than s& gitp ho thiy
thoai mai hon. Yéu td “co6 thé tir chdi viéc nhan
quang c40” 1a yéu t6 mirc y nghia cao nhét trong
21 bién quan sat ciia mo hinh. Pa s khach hang
cho ring mdi ngay ho c¢6 qua nhiéu quang céo
qua smartphone. Do d6, cac nha marketing nén
nghién ctru tim hiéu nhing hinh thirc quang céo
phu horp, c6 cho phép ngudi tiéu dung tir chdi
hodc kiém soat moi quang cédo néu ho khong
thich. Cac doanh nghiép cling nén st dung cac
cong cu co thé loc dugce dbi tuong khach hang
phu hop, nghién ctru k§ hon vé hanh vi ciia khach
hang trén dién thoai.

- Pbi véi cac yéu t6 nhan khiu hoc

Dbi v6i yéu td thu nhap, co su khac biét vé thai
d6 giita cac nhom c6 thu nhap khac nhau. Piéu
nay ciing dé hiéu, thu nhap ciing 13 mot trong
nhitng quyét dinh hanh vi tiéu dung cua khach
hang. Chinh vi vay, khi doanh nghiép phan khuc
thuong hi€u/san phém/dich vu theo thu nhap thi
can cht y dén thong diép truyén tai danh cho
timg nhom ciing nhu cach thic thé hién thong
diép do trong quang cdo. Su khac biét nay ciling
gitip cho cic doanh nghiép xay dung cac chién
lugc quang cao khac nhau cho cac nhom thu nhap
khéc nhau.

D6i v6i trinh do hoc vén, su khac biét kha rd
rét. O mdi trinh d khac nhau, nhan thtc cia mdi
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ngudi ciing s& khac nhau. Quang cao huéng dén
dbi tugng co trinh d6 thip thi cAn dung nhiing
tir ngit d& hiéu, thong dung, gan giii. Nguoc lai,
nhitng quang cao hudng dén dbi twong cé trinh
dd cao thi ndi dung phai mang hinh anh sang
trong, co tinh khoa hoc, ndi dung cau chir phu
hop véi ngudi tiép nhan.

C. Han ché cua bai viét

Nghién ctru chi dugc thyc hién trong khu vyc
Thanh phé HO Chi Minh, cu thé tai mot sb truong
dai hoc va mot sb nhan vién vin phong, do do
tinh dai dién con han ché. Nghién ctru chon mau
phi xac suét va cach ldy mau thuan tién, 1am cho
tinh dai dién khéng cao. Nghién ciru ¢6 thé van
chua bao gém cac khia canh khac anh huong dén
thai do cia nguoi tiéu dung ddi véi quang céo
qua smartphone nhu tinh twong tac, tinh c4 nhan
hoa, quyét dinh mua hang... P6 ciing chinh 1a
nhitng goi ¥ cho nhitng nghién ciru vé sau.
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