TAP CHI KHOA HOC TRUGNG PAI HOC TRA VINH, SO 43, THANG 6 NAM 2021

DOI: 10.35382/18594816.1.43.2021.813

CAC YEU TO ANH HUONG PEN XU HUONG )
CHON MUA GIAY THE THAO: TRUONG HOP SINH VIEN
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FACTORS AFFECTING THE CHOICE OF BUYING SPORTS SHOES:
THE CASE OF STUDENTS AT TRA VINH UNIVERSITY

Nguyen Thanh Hung!, Tang Thi Xuan Quynh?

Tém tat — Nghién citu xdc dinh cdc yéu 16 dnh
hudng dén xu hudng chon mua giay thé thao ciia
sinh vién Truong Pai hoc Tra Vinh. Véi phuong
phdp chon mdu ngdu nhién, thudn tién, chiing
16i thu vé 200 phiéu hop 1é. Mdu dugc khdo sdt
phdn tdang trén 200 sinh vién & cdc bdc dai hoc
cia cdc khoa khdc nhau. Nghién ciu dua trén
phuong phdp théng ké mé td, kiém dinh do tin
cdy thang do bang hé sé Cronbach’s Alpha, phdn
tich nhdn t6 khdm phd (EFA) nham gop cdc bién
quan sdt lai thanh ting nhoém nhdn té lam co sé
cho phan tich héi quy tuyén tinh. Két qud nghién
citu cho thdy, bén nhdn t6 dnh hudng tich cuc
dén xu hudng chon mua giay la chdt lugng sdn
phdm, gid cd, dich vu va thuong hiéu. Nguoc lai,
nhém tham khdo dnh hudng ti 1é nghich dén xu
huéng chon mua sdn phdm.

Tir khoa: giay thé thao, sinh vién Truing
Dai hoc Tra Vinh, xu hudéng chon mua, y dinh
mua sdm.

Abstract — This research aims at identifying
factors influencing the trend of buying shoes for
students of Tra Vinh University. With the method
of random sampling, convenient collection of 200
valid votes. The sample was surveyed over 200
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students in different faculties. The research is
based on descriptive analysis, verification of reli-
ability of scales by Cronbach’s Alpha coefficient,
exploratory factor analysis (EFA) to combine
observed variables into each group of factors
as the basis for the division linear regression
analysis. The research results show that there are
four factors that positively influence the trend of
buying shoes such as product quality, price, ser-
vices, brand. In contrast, the group of reference
Jactors negatively affects the trend of buying sport
shoes.

Keywords: buying trends, consumption inten-
tions, sports shoes, Tra Vinh University students.

I. DAT VAN PE

Cung v6i su d6i méi va phat trién cda kinh
té — xa hoi Viét Nam trong nhiing nim gin day,
cudc sdng ngudi dan ngay cang dudc cai thién.
Véi su nang cao chat lugng cudc sdng con ngudi,
nhu cau mua sim trang phuc, phu kién, dic biét
la giay thé thao cang dugc d& cao va coi trong.
Giay thé thao 12 nhiing doi gidy dudc st dung
trong cac hoat dong thé duc thé thao, hay trong
nhiing hoat dong tap luyén tang cudng suc khoé.
Tuy nhién, ngay nay, gidy thé thao con dudc coi
nhu mot trang bi khong thé thiéu khi di choi, di
hoc hay di lam bdi tinh tién dung ma van thoi
trang cla no.

Lia tudi sinh vién la nhiing ngudi ning dong,
manh mé va nhiét huyét hon ai hét. Khong nhiing
thé, ho dang rat mudn thé hién dang cip clia minh
qua hinh thiic bén ngoai. Bén canh ngoai hinh dep
v6i nhitng bo 4o quan thdi trang, ho con can cho
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minh mot doi giay thé thao that dep, phu hgp véi
phong cach va ca tinh cia minh, mang lai su tu
tin cho ban than cling nhu c6 thé thoii mai khi
van dong hay khi di hoc. Ruswanti, Herlambang
and Januarko [1] va Widyastutir and Said [2] cho
r?mg, viéc lua chon mua giay thé thao phu thudc
vao cic yéu td nhu thuong hiéu, thiét ké, gid, chat
lugng cla nhiing ddi gidy hodc quyét dinh mua
dua vao xuit xd san phiam [3]. Viy, sinh vién
hién nay lua chon gidy thé thao dua vao nhiing
yéu t6 nao? Bai viét nay phan tich cic yéu tb
anh hudng dén xu huéng chon mua giay thé thao
cua sinh vién, nghién cifu truéng hgp sinh vién
Truong Pai hoc Tra Vinh.

CO SO LI THUYET VA MO HINH
NGHIEN cUU

A. Li thuyét hanh vi nguoi tiéu dung

IL.

Khéch hang hay ngudi tiéu dung néi chung la
ngudi déng vai trd quan trong d6i v6i hoat dong
marketing. Do d6, muc dich chinh ctia marketing
la tao ra gia tri gia ting cho ngudi ti€u dung tu
cac hang hoa va dich vu mang lai. Qua do, ngudi
tiéu ding sé dudc ddp ing nhu cau ctia minh va
dat dudc sy hai long [4].

Theo Kotler P, Levy SJ, Foundation F et al.
[5], ngudi tiéu dung la nhing ngudi mua sam
hang héa dé€ phuc vu cho tiéu ding c4 nhan, gia
dinh hoic mot nhém ngudi vi nhu ciu sinh hoat.
Hanh vi ngudi tiéu dung la sy tuong tic khong
ngiing bién d6i gilia su 4nh hudng va nhan thic,
hanh vi va cdc yéu t6 moi trudng thong qua d6
con ngudi thuc hién hanh vi trao d6i. Kotler P,
Levy SJ, Foundation F et al. [5] cho ring hanh
vi khach hang 1a nhitng hanh vi cia cac don vi
ra quyét dinh trong viéc mua sim, sit dung va xi
li, tit bd nhiing hang héa va dich vu. Viéc nim
bit hanh vi, thai d6 ctia khach hang gitp doanh
nghiép dua ra cac chién lugc marketing phu hop
nhiam gép phan nang cao hiéu qua hoat dong clia
doanh nghiép.

Li thuyét TRA ctia Ajzen (1991) 1a co sé dé do
ludng xu huéng hanh vi d€ du doéan cho hanh vi
thuc su. Ajzen ciing mo ta “xu huéng ti€u dung”
chinh 1 cé4c gia dinh d€ xac dinh cédc nhan t6 anh
hudng dén hanh vi tiéu dung. N6 1a diu hiéu cla
su san sang cia mot c4 nhan dé thuc hién mot
hanh vi nhat dinh. N6 déng vai tro 12 tién dé truc
tiép din dén hanh vi tiéu dung [6].
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B. Thuong hiéu

Theo Aaker [7], gia tri thuong hiéu la tap hop
cdc tai san c6 va tai san ng lién quan dén tén
va biéu tuong cla nd, lam ting thém hodc trit
di gia tri tao ra boi mot san pham hay dich vu
cho mot cong ti hay cho khach hang cta cong ti
d6. Aaker [7] cho ring, gid tri thuong hiéu bao
gdém nim thanh phan, d6 1a: long trung thanh
thuong hi€u, nhan thic thuong hiéu, chit lugng
cam nhan, sy lién tudng thuong hi€u va cac tai
san thuong hiéu khic. Trong d6, thanh phan lién
tudng thuong hiéu dugc xem la thanh phan kha
quan trong.

Theo Nguyén Pinh Tho [8], gid tri thuong
hiéu géom cdc thanh phan: nhin thic thuong
hiéu (brand awareness), chit lugng cim nhan
(perceived quality), dam mé thuong hi€u (brand
passion) va thai d6 chi€u thi (attitude promotion).

Theo Hankinson and Cowking [9], sdn phdm
chi cung cip cho ngudi tiéu dung 1gi ich chic
ning va thuong hiéu mdi cung cip cho ngudi
tiéu dung ca lgi ich chic ning va Igi ich v& mit
tam li. Hi€u rong hon, thuong hiéu bao gom tat
cad nhiing gi ma khach hang va cong dong that
su cam nhan vé doanh nghiép, san phdm, dich vu
dudc cung ung bdi doanh nghiép, con sdn phim
chi 1a nhiing gi ma doanh nghiép mudn truyén
dat dén cho khach hang ctia minh. Néi céach khac,
thuong hiéu 12 mot khdi niém xuyén subt ca quy
trinh tir thong diép truyén di bdi doanh nghiép
dén thong diép ma khach hang cdm nhéan dudgc.
N6 thé hién mdi quan hé qua lai, su gip nhau
gitta ngudi phat thong di€p va ngudi nhan. N6
1a su tuong tac gitta tdm li ngudi phat va tam li
ngudi nhén [10].

Long trung thanh ddi v6i thuong hiéu 1a théi
quen mua sam khong thay ddi. Su thda man clia
khéach hang chinh 1a yéu t6 trung tim tic dong
dén long trung thanh d6i vé6i thuong hiéu. Ho c6
khuynh huéng tim thuong hiéu khac dé thay thé.
Ngudc lai, néu thuong hiéu c6 thé dap ting vuot
qua mong ddi clia khich hang thi ho sé cam thiy
trung thanh d6i v6i thuong higu d6 [11].

C. Vai nét vé sdn phdm giay thé thao

Giay thé thao 1a nhiing doi gidy dugc st dung
trong cdc hoat dong thé duc thé thao hay trong
nhiing hoat dong tap luyén tang cudng stic khoé.
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Tuy nhién, ngay nay, gidy thé thao con dudc coi
nhu mot san phidm khong thé thiéu khi di choi,
di 1am bdi tinh tién dung ma van thdi trang cia
n6. Khong phai tu nhién ma giay thé thao dugc
dung khi ching ta van dong, luyén tap. That vay,
so véi céc loai gidy khac, giay thé thao sé hiiu
nhiing tinh nang vugt troi hon, phu hgp hon cho
nhiing hoat dong tap luyén: thiét ké ém chan hon,
thodi mai hon, thodng mat hon, 6m chan va bao
vé€ ban chan an toan hon.

D. Cdc gid thuyét va mé hinh nghién ciiu

Dua vao nghién ctiu cia Nguyén Dinh Tho
vé cdc thanh phan gid tri thuong hiéu trong thi
trudng hang tiéu dung Viét Nam [12] va nghién
cfu vé mdi lién hé giita gia cd cam nhan, chit
lugng cam nhan va xu hudng tiéu dung [13], viéc
mua sam ctia ngudi tiéu dung chiu tic dong béi
nhém yéu t6 moi trudng nhu chit luong, gia ca,
gia dinh va nhém yéu t6 c4 nhan nhu dong co,
tai chinh, kién thic, thdi do, ca tinh, 16i song
[14]. Endalew Adamu [15] dua ra cac yéu td ¢6
4nh hudng dén quyét dinh lua chon cia khich
hang bao gém sau yéu tb: chat luong, kiéu dang,
gid ca, su tién 10i, vin héa, nhém tudi. Sau khi
tién hanh khao sat, tdc gid dua ra két luan trong
sau yéu to tac dong dén quyét dinh lya chon ctia
ngudi mua hang, c6 bon yéu td déng vai trd quan
trong, d6 1a chat luong, kiéu dang, gid ca va su
tién 19i.

Mehra [16] da chi ra ring, nhiing ngudi trung
thanh véi thuong hiéu thich mua giay cua cac
cong ti uy tin. Ngudc lai, nhitng ngudi ndng dong
thich chon giay theo xu huéng hi€n dai va cong
nghé tién tién. Ngudi tiéu dung mong mudn giay
thé thao c6 mau sic, phong cach va dic diém clia
doi giay lién quan véi tinh cach cda ho.

Ciéc yéu t6 thudc vé chét luong san pham nhu
mau ma, ki€u dang, mau sic, kha ning thda man
thi hiéu ngudi tiéu dung 13 yéu t6 anh hudng dén
quyét dinh khi khach hang Iya chon mua mot san
pham. Néu san phdm c6 chét lugng cao sé dudc
ngudi tiéu dung chi y, liy dudc su tin nhiém
clia ngudi dung va ngugc lai, chit luong thip
s€ nhanh chéng bi dao thai khoi thi truong. Xu
hudng mua hang cla ngudi mua cling chiu sy tac
dong ctia nhém nhan t6 nay. Khi cc nhan td nay
dugc danh gia cao thi n6 s€ lam ting xu huéng
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chon mua ddi v6i khach hang. Tir 1ap luan trén,
gia thuyét nghién ctiu duge dé xuit la:

HI: Nhom yéu té vé chdt lugng sdn phdm co
dnh hudng tich cuc dén xu hudng chon mua giay
thé thao.

Ngudi tiéu dung c6 thé mua mot hodc nhiéu
san pham khac nhau. Theo Hawkins et al. [17],
san phim dugc ban v6i mifc gia thip hon sé cho
muc tiéu thu cao hon va c6 thé mang lai doanh
thu cao hon so v6i san phdm dudc ban véi gid
cao. Tuy nhién, gia ca d6i khi nhu mot tin hiéu
clia chit lugng. Néu nhu chit Iugng san phim 1a
yéu t6 dau tién thi gid cd canh tranh 1a yéu t6
quan trong ma cdc doanh nghiép phai tinh dén
néu muén ban dugc hang. Nghién ciiu ctia Albari
[18] ciing cho thay hinh anh thuong hiéu va gia
ca (hop li va cb dinh) c6 anh hudng tich cuc dén
quyét dinh mua hang. Do d6, dé danh gia nhan
thiic ctia khach hang vé su phu hop cia gia ca
dbi v6i cdc san pham gidy thé thao da chon mua,
gia thuyét nghién ctiu duge dé xuit Ia:

H2: Nhdn thitc vé sy phit hop ciia gid cd cd
dnh hudng tich cuc dén dén xu hudng chon mua
giay thé’ thao.

Parasuraman et al. cho riang ‘chit lugng dich
vu la khoang céach gitta su mong dgi (ki vong)
cta khach hang va nhan thdc (cdm nhan) ctia ho
khi da st dung qua dich vu’ [19, p.42]. Curry and
Sinclair [20] chi ra mdi quan hé giita chét luong
clia san pham/dich vu va su hai long ctia khach
hang. Theo d6, chét lugng clia san phdm hay dich
vu cung cip ddp dng ducdc ki vong ctia khach
hang sé din dén su hai long ctia khach hang va
ngudc lai. Néu chit luong dugc cai thién nhung
khong dua trén nhu cau ctia khach hang thi khach
hang s€ khong bao gid théa man véi dich vu do.
Do d6, khi st dung dich vu, néu khach hang cim
nhan dudc dich vu c6 chit lugng cao thi ho sé
hai 1ong va ngugc lai. Gia thuyét nghién ciu dé
ra la:

H3: Nhom yéu té dich vu cé dnh hudng thudn
chiéu dén xu hudng chon mua giay thé’ thao.

Nhom tham khéo hay thai do ciia nhitng ngudi
khac la mic d6 anh hudng tu thai d6 cia nhiing
ngudi cé lién quan v6i quyét dinh mua ctia ngudi
tiéu dung. Yéu td ndy dudc do ludng thong qua
nhitng ngudi c6 lién quan dén ngudi mua (ban
be, gia dinh, dong nghiép). Nhiing ngudi nay c6
16i khuyén tich cuc hay tiéu cuc ddi v6i ngudi



TAP CHI KHOA HOC TRUONG PAI HOC TRA VINH, SO 43, THANG 6 NAM 2021

mua. Néu nhiing ngudi lién quan nay phan dbi
manh mé viéc mua va ngudi mua c6 mbi quan hé
gan giii v6i nhitng ngudi d6 thi ngudi mua sé c6
nhiéu kha ning thay ddi xu huéng mua ctia minh.
Va ngudc lai, néu nhitng ngudi c6 lién quan Gng
hd viéc mua thi mdc do wva thich cia ngusi mua
ddi véi mit hang d6 sé ting 1én. Nghién ciiu clia
Zaeema and Hassan [22] di chi ra méi lién hé
cuing chiéu gitta nhém tham khao va xu huéng
mua. Tir 14p ludn trén, gia thuyét nghién ctiu dé
ra la:

H4: Yéu t6 nhom tham khdo cé dnh hudng
cung chiéu dén xu hudng chon mua giay thé thao.

Khi mua mdt sin phim, ngudi mua thudng
lua chon thuong hiéu ma minh da biét bdi vi ho
cam thy an toan va thodi mai hon. Thuong hiéu
dugc nhiéu ngudi biét dén sé dang tin ciy hon
va chét lugng tot hon. Mot thuong hiéu thuong
di kém theo mot cdm nhan tdng thé cla khach
hang vé chét luong sin phiam. Chit lugng cim
nhan sé anh hudng dén quyét dinh mua sim va
su trung thanh cta khach hang, dac biét 1a trong
trudng hdp ngudi mua khong c6 thoi gian hodc
khong nghién cuu ki ludng cac tinh nang san
pham trudc khi mua. Lassar, Mittal and Sharma
[23] cho ring: ‘Mot thuong hiéu dudc khach hang
dénh gia cao sé tao 10i thé canh tranh bdi vi su tin
tudng cua khach hang danh cho thuong hiéu do
sé cao hon so véi thuong hiéu cta dbi thi canh
tranh’. Nghién ctiu cua Widyastuti and Said [2]
ciing cho thy yéu t6 thuong hiéu anh hudng tich
cuc dén y dinh mua gidy clia ngudi tiéu ding. Vi
thé, gia thuyét nghién cifu dugc dé cap la:

HS5: Yéu t6 thuong hiéu cé dnh hudng thudn
chiéu dén xu huwong chon mua giay thé thao.

Mb hinh nghién cifu dé xuit nhu Hinh 1.

III. PHUONG PHAP NGHIEN CUU

Véi phuong phap chon miu ngiu nhién, thuin
tién, d6i tuong khao sit 1a sinh vién dang hoc tai
Truong Pai hoc Tra Vinh. Theo Hair et al. [24],
cd mau tdi thiéu la n = 5 * x (x: s6 bién quan
sat). Nghién cdu nay c6 tit ca 25 bién quan sat.
Vi vdy, ¢d mau toi thi€u can dat lan = 25 * 5
= 125. P& dam bio c6 dudc 125 quan sat, nhém
tac gia da thuc hién khdo sat 200 quan sat dbi
v6i sinh vién & cac khoa tai Truong Pai hoc Tra
Vinh d€ tién hanh phan tich.
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Nghién cifu stt dung bang cau hoi chi tiét dugc
thiét k& sn dé€ danh gid mic d6 4nh hudng cla
cdc nhan td dén xu huéng chon mua giay thé thao
trén co s§ tham khao thang do cla cac nghién ctiu
trudc va tién hanh cap nhat mot s6 nodi dung cho
phu hop dbi tuong khao sat. Thang do Likert 5
muc do dugc st dung (bac 1 tuong tng mic do
hoan toan sai/kém, bac 5 tuong ung muic do hoan
toan diing/tot) d€ do ludng mic do dong y cla
sinh vién dbi véi cdc phat biéu trong bang ciu
héi.

IV. KET QUA VA THAO LUAN
A. M6 td théng tin mdu nghién ciiu

Trong 200 sinh vién dudc khéo sat, ¢6 116 sinh
vién nam (chiém 58%) va 84 sinh vién ni (chiém
42%). Trong d6, c6 49 sinh vién nim thd nhét,
65 sinh vién nam thu hai, 41 sinh vién nam ba
va 45 sinh vién nim thd tu, 1an ludt chiém ti 1&
1a 24,5%, 32,5%, 20,5% va 22,5%.

Miic chi tiéu cho hoat dong hing thang cho
thiy, da s6 sinh vién c6 mic chi tiéu tir 2 dén 4
triéu dong, cu thé c6 109 sinh vién c6 mic chi
tiéu tif 2 dén 4 triéu dong (chiém 54,5%); miic
chi tiéu dudi 2 triéu dong cé 56 sinh vién (chiém
28%); miic chi tiéu tit 4 dén 6 triéu dong c6 33
sinh vién (chiém 16,5%) va cubi cung la trén 6
triéu dong c6 02 sinh vién (chiém 1,0%).

B. Thuc trang xu hudng chon mua giay thé thao
cua sinh vién Truong Pai hoc Tra Vinh

Téng s6 200 sinh vién dugc khéo sat déu tra 16i
12 ¢6 y dinh mua gidy trong thdi gian tSi, chiém
100%.

Thuong hiéu dudc sinh vién va chudng va yéu
thich nhét 1a Adidas chiém 46,0%. Thuong hiéu
Biti’s chiém 24,5%. Thuong hiéu Nike c6 17,5%.
Thuong hiéu Converse c6 8,0%. Cac thuong hiéu
Thudng Pinh, Puma va thuong hiéu khic véi tan
suét lua chon lan lugt chiém ti 1& 1,5%, 1,0%,
1,5%. Piéu nay cho thiy cic thuong hiéu nay
khong hoidc chua phd bién tai Truong Dai hoc
Tra Vinh.

Miic gia lua chon khi mua giay thé thao cta
sinh vién da s6 roi vao khoang tir 500 nghin dong
dén 1 triéu déng, chiém 48,5%; miic gia tur 1
dén 2 triéu dong chiém 24%; dudi 500 nghin
dong chiém 23,5% va mic gid trén 2 triéu dong
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Hi+
Sw phi hop vé gid ca 2+
Xu hwéng
Dich vu chon mua giay
thé thao
H4 +
Nhom tham khao -
Thwrong hiéun

Hinh 1: M hinh nghién cttu dé xuét

chiém 4,0%. Theo két qua thong ké, tan suat mua
gidy trong nim & mic tif 1 — 3 1an/nim, chiém
67,5%; tit 3 — 5 lan/nam, chiém 28,5%; ta 5 — 10
lan/nim, chiém 4%. Pa sb sinh vién dén ctia hang
ban gidy d€ mua, chiém 57,5%; c6 28,0% sinh
vién mua gidy qua mang xa hoi (mua truc tuyén)
va 14,5% sinh vién lya chon mua trong trung
tAm mua sam. Cac yéu t6 quan tam khi lva chon
giay thé thao 1a: chit luong sin phim (chiém
34,8%), yéu t gia ca (chiém 27,8%), yéu t6 chat
luong dich vu (chiém 16,6%), yéu t6 thuong hiéu
(chiém 20,2%) va yéu t6 khac (chiém 0,6%). Muc
dich mua giay thé thao d€ di hoc chiém ti 1& cao
nhét, dat 29,3%. Muc dich mua giay dé€ tap thé
duc, thé thao va di choi chiém 14,8%. Muc dich
di 1am céc cong viéc khiac chiém 13,5% va lua
chon mua giay cho tit ca cidc muc dich chiém
27,5%.

C. Kiém dinh do tin cdy thang do

Nhém tic gid tién hanh kiém dinh hé sb
Cronbach’s Alpha véi 46 bién quan sat, gdom 22
quan sat ctia nim nhan t6 doc lap va ba quan
sat ctia bién phu thudc. Két qua kiém dinh cho
thiy, hé sd Alpha clia nhan t6 chit lugng sin
phim 1a 0,869; gia ca la 0,658; dich vu 1a 0,820;
nhém tham khao 1a 0,759; thuong hiéu 1a 0,886;
xu huéng chon mua 1a 0,861. Tat ca cic bién do
ludng déu c6 tuong quan bién téng 16n hon 0,3.
Thang do thoa diéu kién, dat do tin cdy cao cho
phén tich.
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D. Phdn tich nhdn té khdm phd (EFA)

Két qua phan tich nhan t6 kham pha (Bang
2) cho thiy c6 nim nhén t6 dugc rit trich gom:
thuong hiéu, gid, chat lugng san pham, dich vu,
nhém tham chiéu, hé s6 tii nhan t6 déu c6 gia
tri 16n hon 0,5, cic hé s6 KMO va phuong sai
trich déu dat yéu cau. Thang do dat tinh tin cdy
va hoi tu, phu hop véi giai thuyét vé thanh phan
khai niém trong mo hinh nghién ctiu.

Phan tich nhan t6 kham pha bién phu thuoc
“xu huéng chon mua gidy” c6 ba bién quan sat
dugc st dung cho phan tich, hé s6 KMO = 0,713
dat yéu cau > 0,5; mic y nghia cta kiém dinh
Bartlett = 0,000 dat yéu cau < 0,05; tdng phuong
sai trich dudc 1a 78,298% > 50%; s6 lugng nhan
td rit trich dugc 1a 1, c6 Eigenvalues 1a 2,349
thda man diéu kién Eigenvalues > 1 va dat yéu
ciu, diéu ndy c6 nghia la ba yéu t6 do ludng xu
huéng chon mua c6 d két dinh cao va do hdi tu
ctia nhan td, st dung cho phan tich tiép theo.

E. Phdn tich hoi quy tuyén tinh

Phan tich hoi quy tuyén tinh do ludng mic do
tdc dong clia cic nhan t6 dén xu huéng chon mua
gidy thé thao. K&t qua phan tich chi ra nhan t6
chit lugng san phim, gia c4, dich vu, nhém tham
khao, thuong hiéu déu 4nh hudng dén xu huéng
chon mua giay.

Hé R? hiéu chinh 13 0,580 cho thdy mé hinh
hdi quy dugc xdy dung phi hop vé6i tap dif liéu,
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Béng 1: Tong hop thang do

Ki hiéu Tén day di Nguon
CHAT LUQNG SAN PHAM
CLSP1 | Mau mi bat mat két hop mau sac ddc dao [14]
CLSP2 | Giay X tao si thoai mai khi vin déng [16]
CLSP3 | Kigu dang cua giay X tao sw ning dong, da dang va phong phu
CL5P4 | Chat luong bén ngoii, dé gidy chang chiv t6t vdi thoi tiet (kho bién dang, phai mau)
CLSP3 Giay dam bdo an toan khi vin déng thé thao manh
GIACA
GSP1 (Gia cia san pham pht hop voi thu nhip [14]
GSP2 Hai long khi mua san phim véi m¥e gia coa hidn tai [15]
GSP3 Gia ca di d6i cing chit hwgng cia giay X [17]
GSP4 Mua giay X vi gia ré hon cac thuwong higu khac
DICH VU
DV1 Dich vu chim s6c khich hing tai cic oifa hang gidv the thao tot [20] [19]
Dv2 Dich vu van chuyén, giao hang nhanh dong goi dep
DV3 Nhitng chuong trinh quing cao, vu dii dic bigt cho ngwdi tigu dung thu hat
DV4 Dich vu tw van trire tiép cia ci¥a hang giay the thao trén cac trang web t6t
NHOM THAM KHAO
NTK1 Thwéng tham khdo ngwiv than trong gia dinh [14]
NTK2 Thwdng tham khao ¥ kién ban bé tnrde khi mua mdt déi giay [25]
NTK3 Tim kiém thdng tin trén Internet, bao chi...
NTK4 Duge nhin vién gidy X tw van trgc tiep tai ci¥a hang
THUONG HIEU
TH1 Thwong higo giay X tao duroe swuy tin, nhidu ngirdt biet dén
12
TH2 L3 khach hang trung thanh doi vdéi throng hiéu san phim gidy 3 {26}
TH3 | Ngoai throng hicu giay X, anh/chi con thich throng hieu khac [23]
TH4 Thuong higu giay X tao cho anh/chi cam giac tif tin, ca tinh
TH> Anh/chi mua giay 13 vi cam nhin khéng quan tim dén thwong hidu
XU HUONG CHON MUA
XH1 Mau s3c, phong cich va dic diém cia gidy X phit hop vdi tinh cich cia anh/chi [2]
14
XH2 Anh/chi chon mua giay X vi nd dip tng dege nhu cdo cia minh (14
XH3 Anh/chi s€ quay lai ci¥a hang, thwong higu giay X dé mua tiép san pham gidy mdi

(Nguon: Tong hop ciia nhém tdc gid, 2020)

nghia l1a 58% xu hudng chon mua dugc giai thich
c6 tdc dong bdi nAm nhan td nhu thuong hiéu,
chit luong san pham, dich vu, nhém tham khéo,
gid ca. Gia tri kiéfm dinh do pha hgp cia mod
hinh F = 56,008 véi Sig. = 0,000, md hinh dugc
xem la phii hgp véi tong thé. Nhan t6 phong dai
phuong sai VIF ctia md hinh hdi quy c6 gia tri
dao dong tu 1,026 dén 1,401, nhd hon 2, nén
khong c6 diu hiéu ctia hién tuong da cong tuyén
va khong c6 mbi tuong quan chit ché gilia cic
bién doc 1ap. Tir bang s6 liéu trén, chiing toi xdc

14

dinh mo6 hinh méi tuong quan hoi quy tuyén tinh
bdi cic nhan td nhu sau:

XH = 0,587TH + 0,119CLSP + 0,205DV +
0,101GC —0,097NTK

Dua vao do 16n ctia hé sd hodi quy chudn héa
Beta, thii tu mifc do tic dong tif manh nhét t6i
yéu nhét clia cic bién doc 1ap t6i bién phu thudc
XH 1a: TH (0,587) > DV (0,205) > CLSP (0,119)
> GC (0,101) > NTK (-0,097).

Két qua phan tich cho thiy, yéu td thuong hiéu,
dich vu, chét lugng dich vu, nhan thic vé su phu
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Bang 2: K&t qua phan tich nhan t6 khdm pha
bién doc lap

Hé sb tai nhin té
1 2 3 4 3
0.876
0.823
0,779
0.778
0,710

TH4
THS5
TH3
TH2
TH1
CLS5P4
CLSP3
CLSP1
CLSP2
CLSP5
DV2
DV4
DV3
DV1
NTK2
NTK3
NTK4
NTK1
GC2
GC3
GC1
GC4

0,852
0,844
0.813
0,738
0,701
0.828
0.815
0.729
0.641
0.812
0,752
0,743
0.731
0.813
0.758
0.641
0.598

0=EMO=02811<1
Tong phwong sa trich dwoc 1a 63.747%

(Nguon: Xu li so liéu tic SPSS, 2020)

hop gid ci c6 anh hudng tich cuc dén xu hudng
chon mua. Cu thé, yéu t6 thuong hiéu anh hudng
dén xu huéng chon mua (B= 0,587) va yéu tb
chét lugng san phdm anh hudng xu hudng chon
mua (8= 0,119), két qua nay phu hop véi cic
nghién ctiu cia Melika Husic and Muris Cicic
[2], Mehra [16].

Theo d6, yéu t6 dich vu c6 anh hudng tich cuc
dén xu huéng mua (= 0,205). Diéu nay dugc thé
hién trong két qua nghién ctiu ctia Phan Chi Anh
va cong su [27], Cronin and Taylor [28].

Yéu t6 gid ci phu hop c6 dnh hudng tich cuc
dén xu huéng chon mua (B= 0,101), phu hop vé6i
cac nghién ciu cua Albari and Indah Safitri [29],
Faith D.O. and Agwu M.E. [30]. Tuy nhién, yéu
t6 nhém tham khdo c6 anh hudng ti 1& nghich
dén xu huéng chon mua (B=- 0,097), diéu nay
dugc hiéu 1a khi sinh vién tham khdo y kién cla
nhitng ngudi than cang nhiéu thi xu huéng chon
mua gidy lai gidm ddng ké (c6 th€ nguyén nhan
clia su tu van vé chit luong, gid cd va thuong
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hiéu giy tam 1i “phan van” lam giam mic do
quyét dinh mua giay thé thao cta sinh vién).

V. KET LUAN VA KHUYEN NGHI

Két qua nghién ciiu chi ra ring c6 nim yéu
to tac dong dén xu hudng chon mua gidy cla
sinh vién Trudng Pai hoc Trd Vinh géom chit
lugng sdn pham, gid ca, dich vu, nhém tham
khéo, thuong hidu. Nham giip cho cic doanh
nghiép kinh doanh giay thé thao nim bat dudc
nhu cu ctia ngudi tiéu dung, sinh vién hién nay
va dé ra cac chién lugc gitip nang cao 10i nhuén,
phat trién thuong hiéu, nhém tic gid dua ra mot
s6 khuyén nghi cling nhu gép y nhu sau:

Pinh vi hinh anh thuong hi€u, cac doanh
nghiép cin phai c6 chién luge dinh vi 1o rang,
x4c dinh ding d6i tuong khach hang la nhiing
sinh vién, nhitng khach hang tré tudi. Tu do, céac
doanh nghiép thiét ké nhitng san phim phu hop
cling nhu xay dung hinh anh thuong hiéu néi bat,
thu hut khach hang. Dbi vé6i d6i tugng khich hang
la sinh vién, khach hang tré tudi, ho thudng bi
chi y bdi nhiing doi gidy c6 kiéu dang thiét ké
ning dong, mau sic phu hop tinh cich ciia minh.
Khach hang tré tudi wa thich nhiing sdn phdm thé
hién ca tinh, su doc ddo, ho c6 xu hudng chon
nhiing thuong hiéu néi tiéng, 1au doi ddp dng nhu
cau chat luong ciing nhu gid ca phu hop. Pinh vi
hinh 4nh 12 mot hoat dong hoan toan khac biét dbi
v6i viéc tao dung logo. Di nhién, cling cé truong
hgp logo cua thuong hiéu ciing chinh 1a dinh vi
hinh anh cda thuong hiéu. Nhung doanh nghiép
hoan toan c6 thé tao ra dinh vi hinh dnh mdi mé
dé€ tan dung thém stic manh ctia “chiéc bia hinh
anh” nham “déng dinh” dic diém thuong hiéu
cta minh vao tam tri khach hang.

Nang cao chit lugng san pham, chit lugng san
phdm c6 anh hudéng kha 16n dén xu huéng chon
mua gidy ctia sinh vién. Pa s6 sinh vién ciing nhu
khach hang khi mua mot san phim déu quan tAm
dén yéu t6 nay. Cac doanh nghiép can nang cao
chit lugng san phim d€ ting uy tin clia doanh
nghiép, giti dudc khach hang ci, thu hut khach
hang m&i, mé rong thi trudng, tao ¢ sé cho su
phat trién 1au dai ctia doanh nghiép. Trong quy
trinh san xut, doanh nghiép nén 4p dung céic
hé théng quan li, cong cu cai tién nhim ting
tinh ning sdn phim, tudi tho, do an todn cua san
phim.
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Bang 3: Két qua phan tich hdi quy tuyén tinh boi

KINH TE - XA HOI

Hé sb Hé s6 Théng ké
M6 hinh chira chufn héa chuan héa ¢ Sig. _ da;cﬁn tuyén
B | Saiséchuin|  Beta g chap VIF
nhin bién
1 (Constant) 0.152 0.402 0.378 0.706
TH 0,610 0.056 0,587| 10918 0.000 0,730 1.370
CLsP 0,126 0.054 0,119 2316 0.022 0.805 1.243
DV 0,225 0.059 0,205 3,778 0,000 0,714 1.401
NTK -0,097 0.047 -0,097| -2.036 0.041 0,944 1.059
GC 0.104 0.048 0,101 2,167 0.031 0,974 1.026
R*hiéu chinh = 0,580 Gia tri F = 56,008 Mizc ¥ nghia Sig.= 0,000

(Nguon: Xu li s6 liéu tic SPSS, 2020)

Chit luong dich vu trong nghién cifu c6 anh
hudng 16n dén xu huéng chon mua. Xa hoi ngay
cang phat trién va nhu cau clia con ngudi ciing
ngay cang dugc nang cao, dbi v6i khach hang tré
cling nhu sinh vién, ho ¢6 tinh doc 1ap cao trong
tiéu ding, ho ¢6 di ning luc tai chinh dé mua
sam mot cach doc lap. PE dap tng duge diéu
do, cac doanh nghiép nén céi thién va phat trién
nhiing van dé sau:

- M§ rong cic chuong trinh khuyén mai: dé
thu hidt khach hang dén mua san pham cdc doanh
nghiép can da dang cic hinh thiic khuyén mai vao
cac dip 1€ 16n trong ndm, nhiing chuong trinh
khuyén mii hip din khéich hang nhu thé vu dai
cho khéch hang than thiét, ting pham.

- Nang cao chét luong phuc vu ctia nhan vién:
nhu Maslow di néi khi nhu ciu cip thip clia
mot ngudi dudc théa man thi ho sé c6 nhu cau
cAp cao hon va mong muén dudc dp dng. Chét
lugng phuc vu bao ham nhiéu y, khéng chi &
viéc nhan vién phai than thién, niém nd, gidi ddp
thac mac khi khach hang c6 nhu ciu ma nhéan
vién can phai nhanh nhen khong d€ khach hang
dgi 1au. Do d6, cic doanh nghiép can phai dao
tao mot doi ngl nhan vién chuyén nghiép, giau
kinh nghiém linh hoat gidi quyét cac tinh hudng
khé khin mot cach nhanh nhit va c6 trach nhiém
cao ddi v6i cong viée, phuc vu khach hang theo
huéng van minh, hién dai.

Chién lugc marketing tac dong dén nhém tham
khéo, yéu t6 nhém tham khao c6 tic dong tiéu
cuc v6i xu huéng chon mua cua sinh vién. Doanh
nghiép nén dau tu vao cic hoat dong marketing sé
mang cho khéch hang tré tudi, nit gi6i nhiéu hon
cac ngudn tham khio hiéu qua, cic chién dich
marketing can gdy anh huéng manh 1én nhém
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tham khdo. DP6i v6i ngudi tiéu dung tré tudi, nit
giGi chiu anh hudng manh hon t¢ nhém tham
khao thi hoat dong marketing cua doanh nghiép
can chi trong tiép can khich hang thong qua cc
nhém tham khao hon 12 tiép can truc tiép hoic
ngudc lai. Cac thong tin cia ngudi ban hang dua
ra khi thuyét phuc khach hang can chi trong dén
viéc dua ra cic ngudn tham khio. Trong nhiing
trudng hop nit gidi di mua sim v6i ban be, gia
dinh, dong nghiép hodc ngudi than, cic doanh
nghiép can tic dong dén ngudvi di cung. Ngudc
lai, dbi v6i dbi tuong it chiu anh hudng ctia nhém
tham khao hon nhu nam gidi, cac doanh nghiép
cin c6 chién lugc marketing, tic dong truc tiép
vao nhém nay. C4c thong tin dua ra vé san phim
can ro rang, thuyét phuc vé tinh ning cta sin
phidm va mifc phi hop véi khiach hang sé c6 tac
dong hiéu qua hon.

Chién lugc gid trong marketing: Gid ca ciling
c6 4nh hudng 16n dén xu huéng chon mua gidy
ctia sinh vién. D€ t6i da héa 1gi nhuan ciing véi
viéc gilt chin nguoi tiéu dung, cic doanh nghiép
phai chic chin ring viéc chon chién ludc gid phai
phit hop. Ddi véi d6i tuong khach hang 1a sinh
vién, cac doanh nghiép nén st dung chi yéu céac
chién lugc gia nhu gia cho chuong trinh khuyén
mai, gid tam li va gia theo vi tri dia li. Viéc
dinh gid phai dugc thuc hién rit thong minh va
hiéu qua dé€ dam bao viéc quan 1i doanh nghiép,
xem xét moi khia canh trudc khi ra quyét dinh
cudi cung. C4c chién lugc gid trong marketing rat
quan trong. N6 quyét dinh dén doanh thu ctia mot
doanh nghiép. Vi viy, chién lugc gia phai dudc
marketer lua chon ki cang, xem xét phu hdp véi
tinh thé cta doanh nghiép hay khong trudc khi
dua ra két luan cubi cling.
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Phat trién céc trang mang xa hoi ciing nhu
trang ban hang online ciia doanh nghiép, ngoai
nhiing cai thién va phat trién vé thuong hiéu,
chét lugng san pham, gia ca, chat lugng dich vu
va nhém tham khao, cdc website ban hang cia
doanh nghiép can dugc thiét ké sinh dong, ro rang
va linh hoat d€ thu hiit khach hang va dép tng
nhu cau tim kiém thong tin san phim mot cach
dé dang. Pong thdi, cac doanh nghiép ciing phai
quén li dudc cic thong tin tic dong xAu dén san
phim ctda doanh nghiép. Ngoai ra, v6i cic tiép
can qua mang xa hoi, doanh nghiép c6 thé tuong
tac va tao nhom ngudi tiéu dung yéu thich mot
thuong hiéu cu thé. Qua do6, chiing ta c6 thé biét
dugc nhu cau, phan hdi tif phia ngudi tiéu ding
va ¢6 nhing chién ludc tic dong nhidm tao hiéu
ting tich cuc gitp théa min nhu cAu khich hang,
xdy dung mdi quan hé lau dai véi khach hang.

Nhin chung, céc nhan t6 trong md hinh nghién
cliu déu c6 ¥ nghia théng ké. Tuy nhién, nghién
ctiu chua tap trung phan tich cac khia canh khac
nhu xult xi san phim, hé théng phan phdi hay
chién lugc chiéu thi anh hudng dén xu hudng
chon mua gidy thé thao cta sinh vién. Hon niia,
s6 mAu nghién cifu con gidi han, ddi tugng nghién
ctiu chi 1a sinh vién clda Trudng Pai hoc Tra Vinh
nén tinh tdng quat héa con chua cao. Do do, cac
két luan nay rat can thiét cho nhiing nghién citu
xa hon.
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